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Yaz sezonuna girmeden 6nceki son toplantimiz, Olagan Mali
Genel Kurulumuzu S.I. Bursa Kultibiimiiztin basarili ev
sahipliginde yogun katilim ile ger¢eklestirmemizin
sonrasinda, sezona bilinmezliklerle girmemize ragmen
Federasyonumuz; Yonetim Kurulumuzun somut varligi ile
kuliiplerimizle yogun tempoda iligkilerini aksamadan devam
ettirdi.

S.I. Izmir Kuliibiimiiziin 60. Y1l kutlamasi, S.I. Marmaris
Kuliibtimiiziin Zincir Degisim Téreni gibi térensel
etkinliklerinde yer aldik. S.I.Konya Kuliibiim{iziin Diinya
Kongresi adayligina yonelik calismalarda dogrudan siki
temaslarda bulunduk. Bir tarafta, Yerel Degerlerin turizm

markalagmasindaki 6nemine yonelik S.I. Fethiye Kultibtimiizt

yerinde 6zel olarak ziyaret gerceklestirerek heyecanlarina
ortak olma sansini yakalarken, diger taraftan S.I. Bursa

Kuliibtimiiziin destegiyle diizenlenen Bursa Turizm Zirvesinde

“Yerel Degerlerle Markalagma Paneli”’nde Skal kimligimizle
aktarimlarda bulunmaya calistik.

Turizm sezonu boyunca, S.1I. Ayvalik Kultibtimiiztin kurulus
sonrast ilk bulusmasinda kuliip i¢i ve kuliipler arasi isleyis
hakkinda karsilikli paylasimlarda bulundugumuz ziyaret
disinda S.I. Troy Canakkale Kuliibiimiiziin yangin
romorkunun Cimarli K6yiine teslim etkinligine katilma
mutlulugunu yasadik.

S.I. Marmaris Kultibiimiiztin Cocuk Esirgeme Kurumu
isbirligi ile gerceklestirdigi etkinlik gogstimiizii kabartti.
Camia olarak S.I. Konya Kuliibtimiiziin Diinya Kongresi
adaylig1 heyecani, sonucu miisbet olmasa bile ayni amag
ugruna kenetlenmemizin essiz giiciinii bizlere bir kez daha
gosterdi.

Degerli dostlarim, tanitim paradigmasini halihazirda turizm
medyasina odakl1 ytrtitmemizin 6tesine gecerek dogrudan
toplumumuza Skal degerleri ve niteliklerini arz etmek
amactyla ulusal kanallara yonelik ¢aligmalarimizi baslattik.
Dénem sloganimiz Turizm Etigi tizerine Ulusal Tv’de
gerceklesen canli yayin sdylesimizin diginda bu tarz tanitim
calismalarimizi bilingli bir sekilde cogaltacagiz. Anadolu
Universitesinde S.I. Eskisehir Kuliibiimiiz biinyesinde 2 giin
stireyle gerceklesen Turizm Etigi konulu sempozyumlar Kent
Konseyi, TTI ve ATF Turizm Fuarlari, Ticaret Odalart ve
Belediyelerin disinda akademik ¢evrede yapilan ilk Turizmde
Etik etkinligi olarak gelecekteki calismalarimiza umut verdi.

Istanbul Turizm Fuar standimiz ile katitlimimiz, Globe Meets

etkinliginde destegimiz, Antalya Turizm Fuari’na standimiz ve

USDF Baskani

Emre GEZGIN

Degerli Dostlarim,

panelimizle katilimimiz araciligiyla Skal Turkiye
kuliiplerimizi etkin bir sekilde tanitim ugraglarimiza ve
calismalarimiza yer verdigimiz bir dénem yasiyoruz.

Federasyonumuzun "kuliipler arasi firsat esitligi" prensibinden
hareketle, "Beraber Insa Edelim, Beraber Biiyiiyelim" anlayisi
cergevesinde liyelerimiz ve sektdr meslektaslarimizin
katilimryla BtoB odakls, stirdiiriilebilir amagli projesi
EURASIA TOURISM SUMMIT etkinligimizi S.I. Marmaris
Kuliibiimiiziin ev sahipliginde 20 - 22 Kasim 2026 tarihleri
arasinda "Yerel Degerlerin Markalagmasi" temast ile
Marmaris Elegance Hotel'de gerceklestirecegiz. ilk defa
hayata gecirecegimiz bu etkinlik projemizi tiim kuliiplerimizin
sahiplenmesini ve degerli katilimlari ile desteklerini Skal
Tiirkiye hareketi adina bekliyoruz. Inantyoruz ki, halihazirda
mesleki etkinliklere katilimer roliine sahip olan Skal Tiirkiye
sinerjisi bu vesileyle ilk defa kendi etkinligini yaratarak
bolgeselden ulusala ve siireg igerisinde uluslararasi boyuta
karsilikl1 ve ¢ok yonlii fayda ekseninde kendi imzasini
atacaktir.

Uyelerimizin genel beklentisini olusturan network
baglarimizin gii¢lendirilmesini amaglayan, dernegimizin
mesleki islevselligini 6n plana ¢ikartmayi hedefledigimiz
BtoB ve BtoC igerikli ‘’Benefits”portalimizin ¢ok daha
kapsamli bir boyutta islevsellik kazanma ¢aligmalarimizi
tamamlamig bulunmaktayiz. Uyelerimizin bu portalda etkin
bir sekilde yer almalarini 6nemsiyoruz.

Mandela Bay’de 85.si diizenlenen Skal International Diinya
Kongresi’nde S.I. Izmir Kuliibiimiiz agirlikli olmak {izere,
Istanbul ve Konya Skal Kuliiblerimiz’den katilim gosteren
Skal kardeslerimizle en yiiksek katilimi gosteren 3. Kuliip
olarak kongreye damga vurduk. Istanbul Kuliibiimiiziin
Bagkani Mustafa Devrim Yalgin ve 2027 — 2078 9. Bolge,
Tiirkiye Direktorii olarak secilen Ugursal Ugur Baskan
Ambassador of The Year Odiillerine layik olarak iilkemizi
gururlandirdilar. USDF kuliiplerimizin se¢imi sonucunda
tilkemizin Skal International nezdinde temsiliyet bayragini
Ugursal Ugur Baskana devreden Deniz Anapa Bagkana
emeklerinden otirt tesekkiir eder, Ugursal Baskana yeni
gorevinden dolayi tebriklerimizi sunariz.



Skal camiamizin yakindan tanidigi, kalender dostumuz N.S.N
Mohan’in 2027 Skal Diinya Baskani secildigi kongrede s6z
alarak; uluslararasi bulugsmanin katilimcilara ilham kaynagi
veya fikir verebilecek aksiyon ve projelerimizin dogrudan
aktarimi i¢in 6nemli firsatlar dogurdugu diisiincesinden
hareketle,"We Build Together, We Grow Together" donem
felsefesine dayanarak, donem sloganimiz, ulusal ¢apta
turizmde etik etkinliklerimiz, Eurasia Turizm
Zirvemiz, TUADER ile imzaladigimiz ortaklasa protokolumuz,
MTF Akdeniz Turizm Forumu ve benzer uluslararasi
etkinliklerde Skal tiyelerinin varliginin 6nemi basliklar1 altinda
Skal Tiirkiye hareketi hakkinda bilgilendirmelerde bulunduk.

Tiim bu gelismeleri ortaya koymamizda somut ve birincil rol
oynayan cefakar Yonetim Kurulu Uyelerime, vefakar kuliip
baskanlarima icten tesekkiirlerimi sunarim.

“Turizmde Etik, Giivenli Gelecek”. <’Ethics in tourism,
confidence in future”

Skal Sevgi ve Saygilarimla.

INTERMATIONAL TURKIYE
EURASIA TOURISM SUMMIT
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Following our last meeting before the summer season, when we
held our Ordinary Financial General Assembly with strong
attendance and under the successful hosting of our S.I. Bursa
Club, our Federation continued to maintain close and active
relations with our clubs throughout the season. Despite entering
the season amid uncertainties, the dedicated presence and
efforts of our Board of Directors ensured that these relationships
continued uninterrupted.

We attended ceremonial events such as the 60" Anniversary
Celebration of our S.1. Izmir Club and the Chain of Office
Handover Ceremony of our S.1. Marmaris Club. We also
maintained close and direct involvement in the preparations for
our S.I. Konya Club's bid to host the World Congress. On the
one hand, we had the opportunity to share the enthusiasm of our
S.1. Fethiye Club through a special visit focusing on the
importance of local values in tourism branding. On the other
hand, we contributed our Skal perspective to the panel entitled
"Branding Through Local Values" at the Bursa Tourism Summit,
organised with the support of our S.1. Bursa Club.

Throughout the tourism season, we visited our S.1. Ayvalik Club
for its first gathering following its establishment, exchanging
views on internal club operations and cooperation between
clubs. We also had the pleasure of attending the ceremony
marking the handover of a firefighting trailer donated by our S.1.
Troy Canakkale Club to Cinarli Village. The event organised by
our S.I. Marmaris Club in cooperation with the Child Protection
Agency was a source of great pride for us all. Meanwhile, the
excitement surrounding our S.I. Konya Club's bid to host the
World Congress, despite its ultimately unsuccessful outcome,
once again demonstrated the extraordinary strength of our
community when united behind a common goal.

Dear friends, we have begun expanding our promotional efforts
beyond their traditional focus on tourism media, reaching out to
national television channels to introduce Skal's values and
principles directly to the wider public. In addition to our live
national television interview on Tourism Ethics, the central
theme of our term, we intend to deliberately increase such
promotional activities. The two-day symposium on Tourism
Ethics, held at Anadolu University under the auspices of our S.1.
Eskisehir Club, has given us great hope for our future initiatives.
Following our activities involving city councils, the TTI and ATF
tourism fairs, chambers of commerce and municipalities, this
symposium marked our first Tourism Ethics event within the
academic community.
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Dear Friends,

We are experiencing a period in which our Skal Tiirkiye clubs
are playing an increasingly prominent role in our promotional
activities. Our participation with a stand at the Istanbul Tourism
Fair, our support for the Globe Meets event, and our presence at
the Antalya Tourism Fair with both a stand and a panel have all
provided valuable opportunities to showcase our clubs and
strengthen our collective visibility.

Guided by our Federation's principle of équal opportunities
among clubs'and our philosophy of We Build Together, We Grow
Together, "we will organise the EURASIA TOURISM SUMMIT
Sfrom 20 to 22 November 2026 at the Elegance Hotel in
Marmaris, hosted by our S.I. Marmaris Club. This B2B-focused
initiative, designed as a sustainable project bringing together
our members and fellow tourism professionals, will be held
under the theme Branding Local Values."As we launch this event
for the first time, we sincerely hope that all our clubs will
embrace the project and support it through their valuable
participation, contributing to the wider Skal Tiirkiye movement.

We firmly believe that this initiative will enable Skal Tiirkiye,
whose professional involvement has traditionally centered on
participation in industry events, to create an event of its own for
the first time. In doing so, we will establish our own distinctive
presence, initially at the regional level, then nationally and
ultimately internationally, generating mutual and multifaceted
benefits along the way.

Our Federation's cooperation with organisations ranging from
service associations and honorary consulates to nationally and
internationally recognised institutions with broad spheres of
influence, even those not directly connected to the tourism
industry, reflects a new and comprehensive vision for promoting
Skal. We also wholeheartedly welcome and support the efforts of
our S.1. Istanbul Club to elevate its traditional Skalite Awards to
the Skal International level.

We have completed our work to significantly expand the
Sfunctionality of our “Benefits” Portal, which incorporates both
B2B and B2C opportunities. The portal is designed to strengthen
the networking connections that our members value so highly
and to enhance the professional relevance and practical benefits
of our association. We attach great importance to the active
participation of our members in this platform.



At the 85" Skal International World Congress, held in Mandela
Bay, our Skél colleagues, primarily from our S.I. Izmir Club,
together with representatives from our Istanbul and Konya
clubs, made a remarkable impression by achieving the third-
highest level of participation. Mustafa Devrim Yalcin, President
of our Istanbul Club, and Ugursal Ugur, elected as the Tiirkiye
Director for Region 9 for the 2027-2028 term, brought great
pride to our country by receiving the “Ambassador of the Year
Awards”. We extend our sincere gratitude to President Deniz
Anapa for her dedicated service in representing our country
within Skal International and for handing over this
responsibility to President Ugursal Ugur following the elections
held by our USDF clubs. We also warmly congratulate President
Ugursal Ugur on his new position. At the Congress, where our
dear and good-natured friend N.S.N. Mohan, a familiar figure
within the Skal community, was elected Skal International World
President for 2027, we also took the floor to share the initiatives
of the Skal Tiirkive movement. We believe that international
gatherings offer invaluable opportunities to present projects and
initiatives directly to fellow participants, inspiring new ideas
and encouraging meaningful action. In this spirit, and guided by
our philosophy of We Build Together, We Grow Together, "we
presented an overview of the Skal Tiirkiye movement,
highlighting our term's slogan, our nationwide initiatives
promoting ethics in tourism, the Eurasia Tourism Summit, our
cooperation protocol signed with TUADER, and the importance
of Skal members' participation in the MTF Mediterranean
Tourism Forum and similar international events.

I would like to express my heartfelt gratitude to the devoted
members of our Board of Directors and our dedicated club
presidents, whose tireless efforts and unwavering commitment
have played a direct and fundamental role in making all these
achievements possible.

Ethics in Tourism, Confidence in Future."

With warm Skal regards and respect,
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GENEL YAYIN YONETMENI

Suna COLOK

ESELAM OLSUN

Turizm, birgogumuz tarafindan
serin sularda yiizmek, kizgin giines
altinda giineslenmek ve yani sira
soguk icecegini yudumlamak,
say1s1z segeneklerin oldugu agik
biife 6niinde tabagimiza
doldurmak gibi klise bir tatil
versiyonu olarak algilaniyor ise de
bu durum, rutin yasamimiza ara
verdigimiz bir kacis donemi
olmaktan ¢ikip zaman icinde tatil
icin gittigimiz yerlerin gecmisten
gelen ruhuna kendimizi de
yerlestirerek oralarin bir
hemsehrisi ya da gecmiste yasanan
biiyiik agklarin bir tarafi, belki de
savaslarin en kritik donemlerinde
bir komutani, kisacasi tatil
yaptigimiz yerlerin hikayesinin bir
parg¢asi olmaya basladik.

Zaten oyle degil midir insanoglu...

Hep rutinlerinden uzaklasip
hayatini renklendirmenin yolunu
arar. Iste turizm, tatiller araciligryla
ruhumuzu bdylesine iyilestiren
onemli bir sektor.

Zaman yolculuguna ¢ikariz aslinda
hep tatille birlikte; kimi zaman
biiyiik katliamlarin izlerini takip
ettigimiz savas kalintilari, kimi
zaman gozyaslarimiza hakim
olamadigimiz ask hikayeleri, kimi
zaman mucizelerle donatilmis dini
ritiieller ya da tabiat ananin tiim
comertligi ile sahit oldugumuz
doga harikalari, bazen bugiin bile
insa etmeyi hayal edemedigimiz
mimari saheserler ve diinyadaki
izleri silinip gitmeden ge¢misin
bizlere miras biraktig1, sayfalarca
yazilabilecek harika anlar bir
tirtidiir tatil. Ve tatil kavramlarini
cesitlendiren, belli bir disipline
oturtan, milyonlarca kisinin ekmek
kapist olmasini saglayan ve farkl
kiiltiirleri birbirine yakinlastiran,
dost ve kardes olmasini saglayan
sektoriin adi da TURIZMdir.

Turizm sektoriiniin diinya
capindaki en caliskan hizmetkari
ise SKAL hareketidir. Bu hareketin
icinde, yaninda, kiyisinda, 6zetle
herhangi bir noktasinda olan ve bu
ugurda ter doken, turizm sektoriine
destek veren tiim SKAL
hizmetkarlarina selam olsun.



A Warm Salute to All

Although tourism is often
perceived by many of us as a
conventional holiday
experience—swimming in
refreshing waters, sunbathing
under the scorching sun while
sipping a cold drink, or filling our
plates at lavish buffets offering
countless choices—it has
gradually evolved into something
far more meaningful than a
temporary escape from our daily
routines. Over time, we have begun
to immerse ourselves in the spirit
and history of the destinations we
visit, becoming, in a sense, one of
their locals, a character in the
great love stories of the past, or
perhaps a commander at a
decisive moment in a historic
battle. In short, we have become
part of the stories of the places
where we spend our holidays.

Is that not simply human nature?

We are constantly seeking ways to
break free from our routines and
bring more colour into our lives.
And tourism is precisely such a
remarkable industry, one that
rejuvenates our souls through the
experience of travel and holidays.

Indeed, every holiday takes us on a
Jjourney through time. Sometimes
we follow the traces of great
tragedies among the remnants of
ancient battlefields;

sometimes we encounter love
stories that move us to tears. At
other times, we witness religious
rituals steeped in miracles, marvel
at the wonders of nature in all
Mother Nature's generosity, or
admire architectural masterpieces
that we can scarcely imagine
recreating even today. A holiday
encompasses all these
extraordinary experiences and
countless precious moments
inherited from the past, before
their traces disappear from the
face of the earth—experiences that
could fill page after page. And the
industry that brings diversity and
structure to these experiences,
provides livelihoods for millions of
people, brings different cultures
closer together, and fosters
friendship and brotherhood among
nations is none other than
TOURISM.

And the most dedicated servant of
the tourism industry worldwide is
the SKAL movement. To all those
who are part of this movement,
who stand alongside it, who
contribute to it in any capacity,
and who devote their time, energy,
and efforts to supporting the
tourism industry—to every
dedicated member of the SKAL
family, I extend my heartfelt salute.

PUBLISHING DIRECTOR

Suna COLOK

SKAL Life |9
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Yapay zeka artik turizmde arka planda ¢alisan bir arag degil.
Destinasyonlarin, otellerin ve turistik yerlerin gezginleri cekme,
hizmet verme ve elde tutma bi¢imini aktif olarak yeniden
tasarliyor. Bu degisim, sektorii kitle turu paketlerinden
kisisellestirilmis, veriye dayali deneyimlere tagiyor. Ancak
beraberinde g6z ard1 edilemeyecek operasyonel ve etik riskler
de getiriyor.

Yapay zekanin en biiyiik etkisi kisisellestirme alaninda.
Gezginler mesela, “Bodrum’a 30 dakika mesafede, kolay
ylrlyts yollart ve erken aksam yemegi secenegi olan sakin bir
sahil resortu” gibi isteklerini kendi dillerinde anlatabiliyor.
Uretken yapay zeka bu talebi analiz ediyor, ucuslar, oteller,
yorumlar ve sosyal medya paylasimlarindan gercek zamanl veri
cekiyor, fiyat ve uygunlukla birlikte kisiye 6zel segenekler
sunuyor. Destinasyonlar i¢in bu, hacim odakli pazarlamadan
deneyim odakl1 stratejilere gegcmek anlamina geliyor. Kiiltiirel
rotalar, wellness tatilleri ve yerel atraksiyonlar, 6zellikle
konaklamadan ¢ok aktivitelere harcama yapan geng¢ gezginler
arasinda talebi artirryor.

Oteller ve turistik yerler yapay zeka sohbet robotlari ve sanal
asistanlar kullanarak sorular1 yanithyor, yerel turlar 6neriyor ve
sorunlar1 aninda ¢6ziiyor. Arka planda ise yapay zeka
rezervasyon egilimlerini, havay1 ve sosyal medya hareketliligini
analiz ederek fiyatlandirmayi, personel planlamasini ve
pazarlamay1 gergcek zamanli ayarliyor. Amag, her misafir
etkilesimini bir sonraki deneyimi iyilestiren bir veri noktasina
dontistirmek.

Yapay zeka ve hizmet robotlar1 maliyetleri diisiiriiyor ve
tekrarlayan isleri otomatiklestiriyor. Oteller yapay zekay1 oda
temizligi planlama, enerji yonetimi ve dinamik fiyatlandirma
icin kullaniyor. Havalimanlari ve turistik yerler kalabalik
yonetimi ve giivenlik i¢in bilgisayarl gorii sistemlerinden
faydalaniyor. Asya’daki bazi tesisler check-in, danigma ve
eglence i¢in insansi robotlar1 devreye sokarak teknolojiyi baslt
basina bir cazibe haline getirdi.

Destinasyon yoneticileri i¢in yapay zeka, ham veriyi aksiyona
dontisttrtlebilir hale getiriyor. Ucus aramalari, otel
rezervasyonlari ve kullanici tiretimi igerigini analiz ederek
hangi tercihlerin 6ne ¢iktigini, altyapida nerede eksikler
oldugunu ve pazarlamay1 nasil daha etkili yapabileceklerini
gorebiliyorlar. Bu da tahmin yiiriitmenin yerini veriye dayali
planlamaya birakiyor.

Uretken yapay zeka, pazarlama ile dagitim arasindaki ¢izgiyi
bulaniklastiriyor. Gezginler artik tiim seyahati planlamak ve
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SKAL International Diinya Baskani - 2009

Hiilya ASLANTAS

YAPAY ZEKA TURIZMI
YENIDEN SEKILLENDIRIYOR

rezervasyon yapmak i¢in yapay zeka asistanlarini kullaniyor,
geleneksel OTA’lar1 tercih etmiyor. Teklifleri hakkinda net ve
yapilandirilmis veri sunan tedarikgiler taleple dogrudan bag
kurabiliyor. OTA’lar bu yeni donemde, gezgin talebini
yorumlayan platformlara doniismedikleri siirece devre dist
kalma riskiyle kars1 karsiya. En biiytik risk gortintirliik: Bir otel
veya turistik yer yapay zeka modellerinin veri ¢ektigi
kaynaklarda yoksa, 6nerilerde hi¢ yer almayacaktir.

Bu gelismeler, avantajlarin yaninda ciddi riskler de barindirtyor.
En acil sorun veri gizliligi. Kisisellestirme hassas veri
gerektirdiginden gezginler giiclii glivenlik ve seffaf politikalar
olmadan sahsi verilerini paylasmakta tereddiit edebiliyor.
Algoritmik dnyargi ¢arpik onerilere veya fiyatlandirmaya yol
acarak giiveni zedeleyebiliyor. Asirt otomasyon, bir¢ok gezginin
hala deger verdigi insan dokunusunu tehdit ediyor ve seyahat
planlamasini tamamen algoritmik bir stirece doniistiirebiliyor.

Isgiicii kayb1 da bir diger konu. Hizmet robotlar ve yapay zeka
resepsiyon, danigsma ve temizlik iglerini devraldik¢a oteller
personelini yeniden egitme ve insan-robot isbirligini yonetme
sorulariyla kars1 karsiya kaliyor. Bir kriz aninda yapay zekaya
asir1 glivenme riski de var. Sistemler bozuldugunda insan
denetiminin eksikligi durumu daha da kétiilestirebiliyor.
Basaril1 bir yapay zeka adaptasyonu sadece bir sohbet robotu
satin almakla olmuyor. Sektor raporlari ti¢ adima dikkat
cekiyor; Yapay zeka projeleri i¢in net hedefler belirlemek,
dijital dontisiim ve veri altyapisint degerlendirmek,
6lceklemeden 6nce kiiciik pilot projeler yapmak. Veri yonetimi,
seffaflik ve insan odakli tasarim en kritik noktalar. Yapay zeka
insan hizmetini desteklemeli, tamamen degistirmemeli. En
basaril isletmeler yapay zekay1 tahmin, koordinasyon ve
kisisellestirme i¢in kullanirken, personeli empati, muhakeme ve
kltiirel bilgi gerektiren rollerde tutuyor.

Yapay zeka, turizmi daha hizli, daha kisisellestirilmis ve daha
veriye dayali bir sektore dontistiirityor. Dogru veriye, personel
egitimine ve etik sinirlara yatirim yapan destinasyonlar ve
oteller yeni talebi yakalayip daha verimli ¢alisacak. Gizlilik
ihlalleri, 6nyargi ve asirt otomasyon risklerini géz ardi edenler
ise miisteri giivenini ve yapay zeka odakli kesif diinyasindaki
gortntirliiklerini kaybetme riski tastyorlar. Gelecek, yapay zeka
yerine insan degil, yapay zeka ile birlikte insan. Volatiliteye
kars1 bir sigorta ve gercekten kisisel hissettiren deneyimler
yaratmanin aract olacak.



AI'IS RESHAPING TOURISM

Artificial intelligence is no longer a back-office tool in
tourism. It'’s actively redesigning how destinations, hotels, and
attractions attract, serve, and retain travelers. The shift is
moving the industry from mass-market packages to hyper-
personalized, data-driven experiences, but it also introduces
operational and ethical risks that operators can t ignore.

Al's biggest impact is on personalization. Instead of browsing
through generic listings, travelers now describe what they
want in their own language: for exemple “a quiet beach resort
with easy walking paths and early dinner options within 30
minutes of Bodrum.” Generative Al parses that intent, pulls
real-time data from flights, hotels, reviews, and social
platforms, and returns tailored options with pricing and
availability. For destinations, this means moving away from
volume-based marketing to experience-focused strategies.
Cultural immersion, wellness retreats, and local encounters
are now driving demand, especially among younger travelers
who spend more on activities than on accommodation.

Hotels and attractions use Al chatbots and virtual assistants to
handle queries, recommend local tours, and resolve issues
instantly. On the backend, Al analyzes booking patterns,
weather, and social media chatter to adjust pricing, staffing,
and marketing in real time. The goal is to turn every guest
interaction into a data point that improves the next one.

Al and service robots are cutting costs and automating
repetitive tasks. Hotels deploy Al for housekeeping scheduling,
energy management, and dynamic pricing. Airports and
attractions use computer vision for crowd management and
security. Some properties in Asia have introduced humanoid
robots for check-in, concierge, and entertainment, turning
technology itself into an attraction.

For destination managers, Al converts raw data into
actionable insights. By analyzing flight searches, hotel
bookings, and user-generated content, tourism boards can see
which experiences actually drive visits, where infrastructure is
lacking, and how to market more effectively. This replaces
guesswork with evidence-based planning.

Generative Al is blurring the line between marketing and
distribution. Travelers increasingly use Al assistants to plan
and book entire trips, bypassing traditional OTA's. Suppliers
that expose clean, structured data about their offerings can
connect directly with demand, while OTA s risk being sidelined
unless they reinvent themselves as interpreters of traveler
intent. The risk is visibility: if a hotel or attraction isnt present
in the data sources Al models draw from, it won 't appear in
recommendations at all.

This new era comes with some real risks along side. Data
privacy is the most immediate concern. Personalization
requires sensitive data, and travelers hesitate to share it
without strong security and transparent policies. Algorithmic
bias can lead to unrealistc recommendations or pricing,
damaging trust. Over-automation threatens the human touch
that many travelers still value, turning trip planning into a
purely algorithmic exercise.

Workforce displacement is another issue. As service robots and
Al take over front-desk, concierge, and housekeeping tasks,
hotels face questions about reskilling staff and managing
human-robot collaboration. There's also the risk of over-
reliance on Al for crisis response. If systems fail during a
disruption, the lack of human oversight can worsen the
situation.

Successful adoption requires more than buying a chatbot.
Industry reports stress three steps: define clear objectives for
Al projects, assess digital readiness and data infrastructure,
and run small pilots before scaling. Data governance,
transparency, and human-centered design are critical. Al
should augment human service, not replace it entirely. The
most resilient operators use Al for forecasting, coordination,
and personalization, while keeping staff in roles that require
empathy, judgment, and cultural knowledge.

Al is turning tourism into a faster, more personalized, and
more data-driven industry. Destinations and hotels that invest
in clean data, staff training, and ethical guardrails will
capture new demand and operate more efficiently. Those that
ignore the risks of privacy breaches, bias, and over-
automation risk losing customer trust and visibility in an Al-
first discovery landscape. The future isn 't Al instead of
humans, but AI with humans, used as a form of insurance
against volatility and a tool for creating experiences that feel
genuinely personal.

Hilyo ASLOANTAS

2022 Interim VP Skal International
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2025-2026 yillarinda,

Skal organizasyonumuza,

“Skal International Director” ve “Tiirkiye Ulke Direktérii”
olarak hizmet etmis olmak, biiyiik gurur ve onur...

Gorev tanimimiz tam da su:

yukarida yazdigim gibi, iki sorumlulugu birlikte tagiyarak
calismak ve verilen gorevleri layikiyla yapmak...

Uluslararas1 Yonetim Kurulumuzda, Dtinya Baskani ve 13
Direkt6r ile, herbirimiz farkli sorumluluk alanlarinda, ama tek
hedef i¢in ¢alistik..

Kiltiirleri farkli, amaglari tek, 14 Kisilik “Executive Board”
“Shaping Tomorrow Syrategy” ise iki y1l boyunca
yonetimimizin yol haritasi idi..

Oncelikle, 9. bolge sorumlusu olarak, Diinya Baskanimiz
tarafindan, 2026 dénemi i¢in Sponsorluk Komitesi’ne liderlik
etmek tizere gorevlendirildim.

Y1lin baginda, sponsorluklarin gelistirilmesi konusunda
oldukea iddial1 hedefler belirledik. Ancak ne yazik ki devam
eden jeopolitik catigmalar ve bunun beraberinde getirdigi
kiiresel ekonomik belirsizlik, turizm sektorii tizerinde 6nemli
bir etki yaratt.

Hepimizin bildigi gibi turizm, savaslardan, saglik krizlerinden
ve ekonomik istikrarsizliklardan en hizli ve dogrudan
etkilenen sektorlerin basinda geliyor. Bu nedenle, uzun
yillardir bizimle birlikte olan birgok sponsorumuz da bu zorlu
kosullardan etkilendi ve sponsorluk 6nceliklerini ve
biitgelerini yeniden degerlendirmek durumunda kaldi.

Tiim bu kosullara ragmen, Sponsorluk Komitesi olarak
calismalarimizi kararlilikla stirdiirdiik ve belirledigimiz temel
hedeflere odaklandik...

2025 yilinda hayata gecirilen Destination Marketing
Sponsorship Programme’t SKAL International ag1 genelinde
tanitilmasini sagladik..

DEGISEN DUNYADA SKAL’IN
GELECEGI

Tiim bu gelismeler, aslinda SKAL’m gelecegine dair daha
biiyiik bir soruyu da beraberinde getiriyor.

Diinyada turizm sektorii hizla degisirken; ekonomik kosullar,
teknolojik gelismeler, jeopolitik dengeler ve {liyelerimizin
beklentileri de ayni hizla doniisiiyor. Boyle bir ortamda, kokla
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SKAL INTERNATIONAL
HIiZMET YOLCULUGU

geemisimize ve giiclii degerlerimize sahip ¢ikarken,
organizasyonumuzun da degisen diinyanin ihtiyaclarina cevap
verebilecek sekilde kendini yenilemesi gerekiyor.

Iste Shaping Tomorrow tam da bu noktada 6nem kazaniyor.
Bu strateji, SKAL 1n sahip oldugu mirastan vazgegmek degil;
aksine, bizi biz yapan degerleri koruyarak gelecege daha
gliclti, daha c¢evik ve daha etkin bir organizasyon olarak
hazirlanmak anlamina geliyor.

SHAPING TOMORROW - YARINI
SEKILLENDIRMEK

Bugiiniin diinyasina baktigimizda turizmin, teknolojinin ve
tiyelerimizin beklentilerinin hizla degistigini agikca
goriyoruz.

SKAL igerisinde ise baz1 zorluklarla kars: karstya kaldik:
dengeli olmayan temsil, net olmayan roller ve zaman zaman
gereginden uzun siiren karar alma siiregleri.

Kendimize su basit soruyu soruyoruz:

Yénetim anlayisimizi modernlestirmezsek, SKAL'1 6zel ve
giiclii kilan degerleri gelecege nasil tastyabiliriz?

Shaping Tomorrow, bu soruya verdigimiz cevaptir. Gegmisten
gelen mirasimizi korurken, degisen diinyada giiglii bir sekilde
varligimizi stirdiirebilmemizi saglayacak bir dontisim
yaklagimmidir.

Bu reformlar yalnizca siireclerle ilgili degildir.

Asil amag; SKAL’1 giiclii kilan degerleri korumak,
tiyelerimize daha fazla deger sunmak ve organizasyonumuzu
gelecege hazir hale getirmektir.

Bu adimi1 bugiin atiyoruz, ¢tinkii cevremizdeki diinya
degisiyor ve SKAL’1n da bu degisime aciklik, kararhilik ve
giivenle cevap verebilmesi gerekiyor.

Bu calismanin temel amaci; karar alma mekanizmalarimizi
giiclendirmek, tiyelerimize sundugumuz degeri artirmak ve
ortak gelecegimizi giivence altina almaktir.

Shaping Tomorrow, tamamlanmis bir proje degil, uzun soluklu
bir doniisiim siirecidir. 2026 yilinda Executive Board olarak
bu vizyonu paylagsmaya, gelistirmeye ve iiyelerimizin
gortisleriyle sekillendirmeye devam ediyoruz.

Asil sistemsel gecisin ise 2027 ve 2028 yillarinda
gerceklesmesi planlaniyor.

Bu nedenle 2026 Diinya Kongresi, benim i¢in yalnizca bir
kongre degil, SKAL’1n gelecegini birlikte konustugumuz ve
bu doniisiim yolculugunun 6nemli bir adimint attigimiz bir
bulusma oldu.



Giiney Afrika, Mandela Bay’e dogru yola ¢ikarken sizlerin
dostlugunu, selamlarmni ve Tiirkiye’nin gii¢lii SKAL ruhunu da
yanimda gotiirdiim.

Ve inanin, kongre boyunca bu dayanismanin ve iilkemizin SKAL
diinyasindaki gliclii yerinin gururunu yasadim.

Tirkiye’nin tanitimi basta olmak tizere, Tiirkiye nin Genel
Kurul’da en ¢ok konusulan ve en ¢ok bahsi gegen {ilkelerden biri
olmasi, hepimiz adina benim i¢in ayr1 bir gurur kaynagiydi.

Elbette bu giizel donemin sonunda benim i¢in kolay olmayan bir
sonug da yasandi. Biiyiik bir emek, 6zveri ve inangla ¢alistigim
bir dénemin ardindan, yeniden Board’da gérev alma firsatini
elde edemedim.

Bunu kabul etmek benim i¢in kolay olmadi, ¢tinkii yalnizca bir
gorev degil, biiytik bir goniil bagi ve emek verdigim bir
yolculuktu.

Bazi gelismelerin ve yasananlarin bende bir kirginlik biraktigini
da inkar edemem.

Ancak geriye dontip baktigimda, kirginliktan ¢ok gururu
seciyorum. Ciinkii gérev yaptigim siire boyunca SKALa,
iilkeme ve sizlere elimden gelenin en iyisini vermeye caligtim.
Bugiin i¢im rahat, ¢tinkii inandigim degerlerden ve ¢alisma
anlayisimdan hi¢ vazgegmedim.

SKAL sevgim, dostluklarim ve bu biiyiik camiaya olan
bagliligimin bir gorev siiresiyle siirli olmadigimni biliyorum.




atil L a@ribi

nelsocn . Y\ nelson mandeta bs

STAMG. Ak " STADIU

llll}hmj

To have had the honour of serving SKAL International during
2025-2026, both as a SKAL International Director and as the
National Director for Tiirkiye, has been a great privilege and
a source of immense pride.

Our role is, in essence, exactly that: to carry these two
responsibilities together, to serve our organisation, and to
fulfil the duties entrusted to us to the very best of our ability.
Within our International Board, together with our World
President and 13 Directors, each of us took responsibility for
different areas, but we worked towards one common goal.
Fourteen people, from different cultures and backgrounds,
united by one purpose: the SKAL International Executive
Board.

Throughout these two years, Shaping Tomorrow was the
roadmap that guided our Board.

SPONSORSHIP AND OUR 2026 PRIORITIES

As the Director responsible for Region 9, I was appointed by
our World President to lead the Sponsorship Committee for
the 2026 term.

At the beginning of the year, we set ambitious objectives for
sponsorship development. Unfortunately, ongoing geopolitical
conflicts and the resulting global economic uncertainty had a
significant impact on the tourism industry.

As we all know, tourism is among the sectors most
immediately affected by wars, health crises and economic
instability. As a result, many of our long-standing sponsors
were also affected by these challenging circumstances and
had to reassess their sponsorship priorities and budgets.
Despite these circumstances, the Sponsorship Committee
continued its work with determination, remaining focused on
the key objectives we had set.

One of these objectives was to further promote the Destination
Marketing Sponsorship Programme, introduced in 2025, and
to expand its visibility and implementation across the SKAL
International network.

SKAL’S FUTURE IN A CHANGING WORLD

All these developments also bring us to a much bigger
question about the future of SKAL.

As tourism continues to evolve rapidly, economic conditions,
technological developments, geopolitical dynamics and our
members’ expectations are changing just as quickly.
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In such an environment, while remaining true to our rich
heritage and strong values, our organisation must also be
ready to evolve and respond to the needs of a changing world.
This is precisely where Shaping Tomorrow becomes so
important.

This strategy is not about moving away from SKAL's heritage.
On the contrary, it is about protecting what makes us who we
are, while preparing SKAL to move into the future as a
stronger, more agile and more effective organisation.

Shaping Tomorrow

When we look at the world today, it is clear that tourism,
technology, and memberexpectations are changing rapidly.
Within SKAL, we have also faced challenges such as uneven
representation, unclear roles, and decision-making processes
that can sometimes take too long.

This leads us to a simple but important question: if we do not
modernize the way we govern, how can we protect what makes
SKAL special?

Shaping Tomorrow is our answer. It is aboutprotecting our
heritage while preparing SKAL to thrive in a changing world,
These reforms are about much more than processes. They are
about protecting what makes SKAL strong, strengthening
decision-making, increasing value for our members, and
ensuring that our organization is fit for the future.

We are taking these steps now because the world around us is
changing, and SKAL must be ready to respond with clarity,
confidence, and a shared vision for the future.

Shaping Tomorrow is not a finishedproject. It is a journey. As
the ExecutiveBoard, we will continue to develop,
communicate, and shape this vision together with our
members. The main transition towards the new system is
expected to take place during 2027 and 2028.

For me, this journey became even more meaningful at the
2026 World Congress in Mandela Bay, where we had the
opportunity to share this vision, listen to differentperspectives,
and experience once again thestrength of our global SKAL

family.



As I travelled to Mandela Bay, South Africa, I carried with me
not only my own commitment, but also your friendship, your
greetings, and the strong SKAL spirit of Tiirkiye.

And I truly felt that spirit throughout the Congress. It was a
great source of pride to see Tiirkiye so strongly represented and,
particularly during the General Assembly, to see our country
among the most frequently mentioned countries.

For me, this was not only a personal achievement; it was a
reflection of the strength, unity, and contribution of the Turkish
SKAL community.

Of course, this wonderful journey also came to an unexpected
end for me. Despite all the work, commitment, and contribution
throughout my term, I was not re-elected for another term on the
SKAL International Board.

1 cannot deny that this result brought some disappointment and
left me with a sense of hurt. But I choose to look back on this
chapter with pride rather than bitterness.

I know that I gave my best to SKAL, to Tiirkiye, and to the
friends and colleagues who trusted me. My international role
has now come to an end, but my love for SKAL, the firiendships I
have built, and my commitment to this wonderful organization
will continue.

A position may have a beginning and an end, the friendships
and values we build through SKAL do not




Bu seferki yazimda, biraz gecmis Kongre anlatimlarindan
uzaklasip, giincel bir konuyu isleyecegim. Bu konuyu Hersey
Dahil ve Antalya 6zelinde ele almis olsam da, bu konu aslinda
gastronomik 6zellikleri yiiksek olan, ki Tiirkiyenin genelinde
boyledir, biitiin sehir ve bolgeleri ilgilendirmesi gereken bir
husustur.

BiR HER SEY DAHIL (ALL
INCLUSIVE) SEHRi, GASTRO
KENT OLABILIR Mi?

Bir “Her Sey Dahil” (All-inclusive) destinasyonu ile “Gastro
Kent” kavrami arasinda hem ¢atigma hem de tamamlayicilik
iliskisi vardir. Yani iyi bir planlama ve dayanisma ile her iki
konsept beraber siirdiiriilebilir.

Oncelikle “Gastro Kent” gastronomiyi, yalnizca yemek olarak
degil; yerel kiiltiir, kimlik, iretim, deneyim ve sehir yasaminin
pargast olarak sunan kenttir.

Buna karsilik all-inclusive sistemi genellikle turistleri otel
icinde tutan bir yapiya sahiptir ve bunun yerel Gastronomik
yapiy1 zayiflatmasi dogal bir sonugtur. Fakat bu, bir all
inclusive sehrinin kesinlikle gastro kent olamayacagi anlamina
gelmez.

Asil belirleyici soru sudur:

Gastronomi deneyimi otelin i¢inde mi kaliyor, yoksa sehirle
btiinlesebiliyor mu?

Eger sehir:

¢ yerel mutfagini markalastirabiliyorsa,

¢ oteller yerel tirtin ve receteleri kullaniyorsa,

e turistler restoranlara, pazarlara ve gastronomik etkinliklere
yonlendiriliyorsa,

e yerel iiretici ile turizm arasinda bag kuruluyorsa,

o zaman all-inclusive modeli i¢inde de gastronomi kimligi
gelisebilir.

Antalya bu tartismanin 6nemli 6rneklerinden biridir. Bolge
gliclti bir all inclusive yapisina sahip olmasina ragmen ayni
zamanda:

e Akdeniz mutfagi,

turunggil kiilturd,

tahin-piyaz gelenegi,

deniz tirtinleri,

Yoruk mutfak kiiltiiri

16 |SKALEEE

SKAL International Diinya Baskani - 2015

V. Salih CENE

DEGERLI
SKAL .
KARDESLERIM

gibi gastronomik degerler tasir.

Ancak, Antalya’daki all inclusive sisteminin bazen turistlerin
sehir gastronomisiyle temasini sinirladig da inkar edilemez.
Antalya Ornegi Uzerinden: “Her Sey Dahil Sehir” Gastro Kent
Olabilir mi?

1. Antalya’nin Turizm Modeli: Kitle
Turizmi ve All Inclusive Hakimiyeti

Antalya, Tiirkiye’nin en giiclii turizm destinasyonlarindan
biridir ve 6zellikle:

* deniz-kum-giines turizmi,

* biiyiik resort oteller,

e yiiksek yatak kapasitesi,

e charter turizmi

ile 6ne ¢ikar.

1990’lardan itibaren gelisen “her sey dahil” sistemi, Antalya’y1
kiiresel 6lgekte rekabetci hale getirdi. Ozellikle:

* Lara,

¢ Belek,

¢ Kemer,

* Side,

e Alanya

gibi bolgelerde yogun yatak kapasitesi artisi ile HD birbirini
tamamladi. Biitiin Akdeniz bolgesinde bu konsepte en hizli ve
kapsamli gegisi Antalya bolgesindeki tesislerin yapmis olmasi
ve bu konseptin getirdigi rahatlik nedeniyle ziyaretcilerin artan
HD talebi, bu hizli ve yiiksek yatak artisinin talep ihtiyacini
fazla sorun olugmadan karsilayabilmemizi ve rakip tilkelere
uistiinliik kurmamizi sagladi.

Bir diger faydasi da, bir donem o6zellikle sehir disindaki
konaklama tesislerinin yakinina yerlesen ve bu tesislere
onemli zararlar veren ruhsatsiz, denetimsiz, salas restoran ve
barlarin ortadan kalkmasini saglamak oldu.

Ama bolgesel gastronomi agisindan Turistlerin fazla otel disina
cikmiyor olmasi da belgeli gastronomi tesisleri agisindan
olumsuz etki yapti.

Ancak, her ne kadar HD sistemi yerel restoran ekonomisini ve
Ozgiin gastronomiyi zayiflatiyor goziikse de, aslinda dogru bir
planlama ile yerel gastronomiyi tanitmak i¢in énemli bir kanal
da olabilir.



otelde “yerel mutfak geceleri”,

sehir i¢ci gastronomi turlari,

iiretici pazarlari,

cografi isaretli lirlinler,

misafirlerle mutfak deneyimi

gibi uygulamalar ile HD system kanalryla yerel gastronomiyi
desteklemek miimkiindiir. Nitekim Antalya’da baz1 STK’larin
da katkilarryla bu saglanmaya baslanmistir. Bu arada yerel
gastronominin canlanmasinda, Antalya’nin en ¢ok go¢ alan
sehirlerden birisi olmasinin katkisini da yadsimamak gerekir.
Sonug olarak “HD agirlikli bir sehir gastro kent olabilir; fakat
bunun i¢in gastronominin otel sinirlarini asarak kentsel
deneyime doniismesi gerekir.”

2. Antalya’nin Giiclii Gastronomik
Potansiyeli

Yerel Gastronomik Unsurlar

One ¢ikan yemekler

* Antalya piyaz1 (tahinli)

Sis kofte-piyaz

Hibes

Arap kadayifi

Bergamot receli

Kabak tatlisi + tahin

Yoriik mutfag:

Toros yayla tiriinleri

Cografi ve kiiltiirel avantajlar

* Akdeniz iklimi

* Narenciye liretimi

e Seracilik

* Zeytinyag kiiltiirti

* Deniz tirtinleri

* Yoriik gocebe kiltiirti

Antalya yalnizca “deniz, kum, giines” ten ibaret degil, ayni
zamanda gii¢lii bir gastronomik ve kiiltiirel mirasa sahip bir
destinasyondur.

3. Antalya Neden HD ile Uyumlu
Gastro Kent Olma Potansiyeline
Sahip?

Ciinkii Antalya’nin avantaj1 yalnizca mutfagi degil; ayni
zamanda turizm altyapisidir.

* milyonlarca ziyaretci,

e uluslararasi erisim,

* giiclii otelcilik sistemi,

* profesyonel mutfak kadrolari,

e tarimsal {iretim kapasitesi.

Dolayist ile sorun “potansiyel eksikligi” degil; potansiyelin
sehirle tam olarak biitiinlesememesidir.

4. Antalya I¢in Gastro Kent Modeli
Nasil Kurulabilir?

A. Otel-Sehir Entegrasyonu

Oteller; turistleri sehir restoranlarina yonlendirebilir;
gastronomi rotalar1 olusturulabilir; yerel treticiyle is birligi
yapabilir.

* Kaleici gastronomi turu,

* Finike narenciye deneyimi,

* yayla kahvalt1 rotalari,

* Antalya balik pazari1 deneyimi gibi

B. Biife Yerine Yerel Kimlik

Bugiin bir¢ok resort biifesi; uluslararasi, standart ve anonim
mutfak anlayisina dayaniyor.

Oysa; Antalya mutfak giinleri; Y6riik temali meniiler; cografi
isaretli tirtin kullanimi gibi uygulamalarla gastro kimligi
gliclendirebilir.

C. Gastronomi Etkinlikleri

Antalya; gastronomi festivalleri, otellerin mutfak etkinlikleri,
yerel iiriin fuarlari, bag ve zeytin rotalart, ile de
markalagmasini giiclendirmesi miimkiindiir.

Bu noktada FoodFest Antalya gibi organizasyonlar 6nemli
baslangi¢ 6rnekleridir.

5. Sonuc¢

Antalya bugiin tam anlamiyla bir “gastro kent” degildir; ancak
giiclii bir “gastro destinasyon” potansiyeline sahiptir.

Sorun mutfak eksikligi degil; turizm modelinin sehir
gastronomisiyle yeterince biitiinlesememesidir.destek verip
Bu nedenle Antalya i¢cin en dogru yaklagim; HD sistemini
kaldirmak degil, gastronomiyle entegre etmektir

Eger:

e oteller yerel mutfagi merkeze alirsa,

e turist sehirle bulusursa,

e yerel {iretici turizm zincirine dahil edilirse,

* gastronomi deneyimi otel disina da tasarsa,

Antalya gelecekte Akdeniz’in 6nemli gastro kentlerinden
birisi olmaya namzettir. Bunlari saglayabilmek i¢in de sehrin
biittin dinamiklerinin katilcagi dogru ve siirdiiriilebilir bir
stratejik plana ihtiyac vardir..




In this article, I will depart somewhat from my usual accounts
of past congresses and turn my attention to a contemporary
issue. Although I will examine the subject specifically in the
context of all-inclusive tourism and Antalya, it is actually a
matter that should concern every city and region with a rich
gastronomic heritage—which, in Tiirkiye's case, means
virtually the entire country.

Can an All-Inclusive City Become a Gastronomic
Destination?

There is both a conflict and a complementary relationship
between the concept of an “all-inclusive” destination and that
of a “gastronomic city”. In other words, with effective
planning and cooperation, the two concepts can coexist
sustainably.

First and foremost, a “gastronomic city” is one that presents
gastronomy not merely as food, but as an integral part of its
local culture, identity, production, visitor experiences and
urban life.

By contrast, the all-inclusive model generally tends to keep
tourists within hotel premises, naturally weakening the local
gastronomic ecosystem. However, this does not necessarily
mean that an all-inclusive destination cannot also become a
gastronomic city.

The fundamental question is:

Does the gastronomic experience remain confined to the hotel,
or can it become integrated into the wider city?

If a city can:

* Establish a distinctive brand identity for its local cuisine,
* Encourage hotels to use local products and traditional
recipes,

* Direct tourists towards local restaurants, markets and
gastronomic events,

* Build strong connections between local producers and the
tourism industry,

then a strong gastronomic identity can develop even within an
all-inclusive tourism model.
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V. Salih CENE

Dear Fellow
Skal Members,

Antalya is a particularly relevant example in this debate.
Despite its well-established all-inclusive tourism
infrastructure, the region possesses significant gastronomic
assets, including:

* Mediterranean cuisine,

* Citrus-growing traditions,

* The local tradition of tahini-based “piyaz” salad,

* Seafood,

* Yoriik culinary heritage.

Nevertheless, it cannot be denied that Antalya's all-inclusive
system sometimes limits tourists' exposure to the city's wider
gastronomic offerings.

The Antalya Case: Can An “All-Inclusive City” Become A
Gastronomic Destination?

1. Antalya's Tourism Model: Mass Tourism and the
Dominance of All-Inclusive Resorts

Antalya is one of Tiirkiye's leading tourism destinations,
particularly renowned for:

e Sun, sea and sand tourism,

* Large resort hotels,

* Extensive accommodation capacity,

* Charter tourism.

The all-inclusive system, which began expanding in the 1990s,
helped Antalya become highly competitive on the global
tourism stage.

In particular, the rapid growth in accommodation capacity in
destinations such as:with the active participation of all the
city's stakeholders

e Lara,

* PBelek,

* Kemer,

o Side,

* Alanya,

went hand in hand with the expansion of the all-inclusive
model.

Antalya's accommodation establishments were among the
fastest and most comprehensive adopters of this concept in the
entire Mediterranean region. The convenience offered by all-
inclusive holidays led to increasing demand among visitors,



* enabling the region to accommodate its rapid and
substantial growth in bed capacity without major
difficulties in meeting demand, while gaining a competitive
advantage over rival destinations.

Another benefit was the disappearance of unlicensed,
unregulated and poorly maintained restaurants and bars that
had once sprung up near accommodation establishments,
particularly those located outside urban centres, and had
caused considerable harm to these businesses.

However, from a regional gastronomy perspective, the fact
that tourists rarely ventured beyond their hotels also had an
adverse effect on licensed restaurant establishments.

Nevertheless, although the all-inclusive system may appear to
weaken the local restaurant economy and authentic regional
cuisine, it can actually serve as an important channel for
promoting local gastronomy when supported by appropriate
planning.

Initiatives such as:

* Local cuisine evenings at hotels,

* Urban gastronomic tours,

* Farmers' and producers' markets,

* Products with geographical indication status,

* [nteractive culinary experiences for hotel guests,

can help support local gastronomy through the all-inclusive
tourism model.

Indeed, such initiatives have already begun to take shape in
Antalya, partly through the contributions of various non-
governmental organisations. It is also important to
acknowledge the contribution of migration to the
revitalisation of local gastronomy, as Antalya is one of
Tiirkiye's cities attracting the highest levels of domestic
migration.

Ultimately, a city dominated by all-inclusive tourism can
become a gastronomic city, but only if gastronomy extendls
beyond hotel boundaries and becomes part of the wider urban
experience.

2. Antalya's Strong Gastronomic Potential

Local Gastronomic Assets

Notable dishes and culinary traditions include:

* Antalya piyazi (white bean salad with tahini dressing)

o Sis kofte with piyaz (grilled meatball skewers served with
bean salad)

Hibes (a traditional tahini-based dip)

Arap kadayifi (a traditional syrup-soaked pastry dessert)
Bergamot preserve

Pumpkin dessert served with tahini

Yoriik cuisine

Traditional products from the Taurus Mountain highlands

Geographical and Cultural Advantages
* Mediterranean climate

* Citrus fruit production

* Greenhouse agriculture

* Olive oil culture

e Seafood

* Yoriik nomadic heritage

Antalya is far more than a destination for sun, sea and sand. It
is also a region blessed with a rich gastronomic and cultural
heritage.

3. Why Does Antalya Have the Potential to
Become a Gastronomic City Alongside Its All-
Inclusive Tourism Model?

Antalya's competitive advantage lies not only in its cuisine but
also in its highly developed tourism infrastructure.

The region benefits from:

* Millions of visitors,

e [nternational accessibility,

A well-established hospitality industry,

Highly skilled professional culinary teams,

Strong agricultural production capacity.

The challenge, therefore, is not a lack of potential, but rather
the failure to fully integrate that potential into the wider urban
experience.

4. How Can Antalya Develop a Gastronomic City
Model?

A. Integrating Hotels with the City

Hotels can encourage tourists to visit restaurants in the city,
develop gastronomic routes and establish partnerships with
local producers.

Possible initiatives include:

* Gastronomic tours of Kaleici,

* Citrus-growing experiences in Finike,

* Traditional highland breakfast routes,

* Visits to Antalya's fish markets.

B. Local Identity Instead of Standardised Buffets
Today, many resort buffets are built around an international,
standardised and largely anonymous approach to cuisine.

However, Antalya could strengthen its gastronomic identity
through initiatives such as Antalya cuisine-themed days,
Menus inspired by Yoriik culinary traditions, Greater use of
geographically indicated local products.,

C. Gastronomic Events

Antalya can further strengthen its destination brand through
Gastronomy festivals, Culinary events organised by hotels,
Local produce fairs, Wine and vineyard routes, Olive-growing
and olive oil tourism routes.

In this respect, events such as FoodFest Antalya represent
important early examples of what can be achieved.

5. Conclusion

Antalya cannot yet be described as a fully established
gastronomic city. However, it possesses tremendous potential
to become a leading gastronomic destination.

The problem is not a lack of culinary heritage, but rather the
insufficient integration of the existing tourism model with the
city's gastronomic offerings.

For this reason, the most appropriate approach for Antalya is
not to abandon the all-inclusive system, but to integrate it with
gastronomy.

If:
* Hotels place local cuisine at the heart of their offerings,
* Tourists are encouraged to engage with the city,

* Local producers become part of the tourism value chain,
* Gastronomic experiences extend beyond hotel premises,

then Antalya has every opportunity to become one of the
Mediterranean's leading gastronomic cities in the future.
Achieving this vision, however, will require a carefully
designed, sustainable strategic plan developed
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ULUSAL EGEMENLIK VE COCUK
BAYRAMIMIZ KUTLU OLSUN

Sene 1920...
Tam 106 olmus Birinci Meclisimizin agilisi...

1921 Yilinda Milli Egemenlik Bayrami olarak kabul edilmis
1923 Yilinda CUMHURIYET bu mecliste ilan edilmis

1924 yilindan itibaren de 23 Nisan tarihi “Ulusal Egemenlik ve
Cocuk Bayramm” olarak ilan edilmis Atamiz ve bizlere bu
cennet vatani emanet eden o giizel insanlar tarafindan

S.I istanbul Kuliibii olarak 23 Nisan't Otizmli evlatlarimizla
birlikte kutladik.

"Pour La Bonte" kurumu, otizmli giizel evlatlarimiz i¢in ¢ok
degerli bir firsat yaratmis. Cocuklarimiz kendi el emekleriyle
bilezik yapiyorlar ve bunlar satarak kendi paralarini
kazantyorlar!

Istanbul Kosuyolu'nda bulunan merkezlerini ziyaret ettik.
Ogrencilerimizi rahatsiz etmemek i¢in sadece iki evladimiz
pasta kesmeye geldi ama biz atdlyede haril haril ¢alisan diger

evlatlarimizi ziyaret etme firsati yakaladik.

Pastamizi kestik; 23 Nisan Ulusal Egemenlik ve Cocuk
Bayramimizi kutladik.
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Happy National Sovereignty
And Children's Day — 23 April!

The year was 1920...
It has been exactly 106 years since the inauguration of our First
Grand National Assembly.

In 1921, the occasion was recognised as National Sovereignty Day.
In 1923, the REPUBLIC was proclaimed in this very Assembly.

And from 1924 onwards, 23 April was designated as National
Sovereignty and Children's Day by our beloved Atatiirk and those
remarkable individuals who entrusted this beautiful homeland to us.

As S.I. Istanbul Club, we celebrated 23 April together with our
wonderful children with autism.

The Pour La Bonte organisation has created a truly valuable
opportunity for these special children. They make bracelets with
their own hands and earn their own money by selling their
creations!

We visited the organisation's centre in Kosuyolu, Istanbul.

To avoid disrupting the students, only two of the children joined us
for the cake-cutting ceremony. However, we also had the
opportunity to visit the other children, who were working diligently
in the workshop.

We cut the cake and celebrated 23 April National Sovereignty and
Children's Day together.
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Skil International Istanbul Kuliibii olarak, IBB isletmesindeki
Dartiilacezelerde ikamet etmekte olan Degerli Anne ve
Babalarimiz icin “YAZA MERHABA?” senligi diizenledik.

s
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110 Degerli misafirimizin katildig1 etkinligimizde Bogaz'da bir
tekne gezisi diizenledik, yedik, ictik, sarkilar soyledik, danslar
ettik... gonliimiizce eglendik....

Teknesi, eglencesi ve ikramlariyla bu 6zel etkinligin tim
organizasyonu, Istanbul Skal Kuliibii tarafindan sponsor
edilmistir.

Basta IBB Istanbul Turizm Platformu ve Dariilaceze Sube

Miidiirliigii olmak {izere asagidaki sponsorlarimiza sonsuz
tesekkiir ederiz

KOCAMAN TESEKKURLER
SPONSORLARIMIZ;

Sunset Cruise Teknesi; YK Uyemiz Sezen Akyazi'ya
Concept Catering; YK Uyemiz Atilla Acet'e

Universal Turizm; YK Uyemiz Fatih Donmez ve Young Skal
Ayse Uludag'a

Anadolu Folk Goksenin Ileri'ye ve saz arkadaslarina

Ve de tabii ki bagislariyla destek olan Istanbul Skél Kuliibii
tiyelerine...

Welcoming Summer

As Skal International Istanbul Club, we organised a special
“Welcoming Summer” celebration for our cherished senior
residents living in the elderly care homes operated by the
Istanbul Metropolitan Municipality (IBB).

The event brought together 110 valued guests for a delightful
boat cruise along the Bosphorus. We enjoyed delicious food and
drinks, sang songs, danced and, above all, had a wonderful time
together!

The entire event, including the boat, entertainment and
refreshments, was sponsored and organised by Skal International
Istanbul Club.

We extend our deepest gratitude to the IBB Istanbul Tourism
Platform and the Elderly Care Homes Directorate, as well as all
our generous sponsors, whose contributions made this
memorable occasion possible.

A HUGE THANK YOU TO OUR SPONSORS:

- Sunset Cruise Boat — Our Board Member Sezen Akyazi

- Concept Catering — Our Board Member Atilla Acet

- Universal Turizm — Our Board Member Fatih Dénmez and
Young Skal member Ayse Uludag

- Anadolu Folk — Goksenin Ileri and his fellow musicians

- And, of course, all our Istanbul Skal Club members who
generously supported the event through their donations.
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ISTANBUL KULUBU
Dile kolay!

Tam 70 yillik dostluk, dayanisma ve turizm tutkusu!

Skl International Istanbul Kuliibii'miiziin 70. kurulus y1l
déniimiinii, bu y1l 71. yasin1 kutlayan Istanbul'un simge
otellerinden Hilton Istanbul Bosphorus'ta biiyiik bir gurur ve
mutlulukla kutladik.

Bagkanimiz Mustafa Devrim Yal¢in, 1956 yilinda temelleri
atilan kuliibiimiiziin 70 yillik basari, dostluk ve dayanisma
hikayesini biyiik bir gururla anlatti.

Kurucularimizi saygiyla anarken, “Skélite” ve “Young Skal”
gibi diinya Skal hareketine yon veren projeleri, Kuliibiimiiziin
diizenledigini Diinya Kongresini ve “Diinyada Y1ilin Kuliibii”
segildigini hatirlatarak, Skal Istanbul Kuliibii'niin diinya Skal
ailesinin en koklii ve prestijli kultiplerinden biri oldugunu
vurguladi.

Kuliibtimiiziin bugiinlere ulasmasinda emekleri, vizyonlar1 ve
liderlikleriyle 6nemli izler birakan Gegmis Dénem
Baskanlarimiz George Kiidyan, Merhum Somer Ozkok
Bagkanimizin esi Trudi Ozkok, Hiilya Aslantas, Sadettin
Biilbiil, Deniz Anapa, Ayse Onen ve Can Arinel ile
kurucularimizdan Fethi Pirin¢cioglu'nun oglu Ceylan
Piringcioglu, paylastiklar anilar ve degerli goriisleriyle bizleri
kuliibtimiiziin 70 yillik tarihine uzanan essiz bir yolculuga
cikardilar. Zaman zaman duygusal anlarin da yasandigi
konugmalarryla Skal ruhunu bir kez daha yasatarak
kutlamamiza anlam ve deger kattilar.

Skal International Diinya Baskanimiz Andres Hayes'in video
mesaji ile Baskan Yardimcist NSN Mohan'in ve USDF
Baskanimiz Emre Gezgin'in degerli mesajlari katilimeilarla
paylasildi.
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Hilton Tiirkiye Bolge Midiirii Todori Kalamaris'in ev
sahipliginde yogun bir katilimla gerceklesen bu 6zel gecede;
Istanbul Vali Yardimcist Mehmet Siiliin, Istanbul Turizm
Platformu Proje Miidiirii Harun Tedik ve Is Gelistirme
Sorumlusu Yagmur Ozcan, Bogazici Universitesi Turizm
Boliimii Dogent Ahmet Usakli, TURSAB Baskan Yardimcisi ve
S.I. Bursa Kuliibii Gegmis Dénem Bagskani Hasan Eker,
TURSAB Yonetim Kurulu Uyesi Tiilay Salihoglu, TUED
Baskan1 Meltem Tepeler, SITE Tiirkiye Chapter Gegmis Dénem

Bagkanlart Cantekin Temizel ve Janet Cakir, SITE Tiirkiye Chapter
Yonetim Kurulu Uyesi Merve Babaoglu, MPI Yénetim Kurulu Uyesi
Balcan Oguz, MPI Gegmis Dénem Bagkani Seyhan Ayel, ICEC Genel
Miidiirti ve Kafa Radyo'da “Turizm Kafas1” program yapimecist Deniz
Dikkaya, Nisantas1 Postas1 Genel Yayin Yonetmeni Riza Ozis, NET
Haber Ajans Koordinatérii Yilmaz Parlar, Hoteliers Lounge Y 6neticisi
Selin Daglaroglu, Hotel & Restaurant Dergisi Genel Yaymn Yo6netmeni
Hatice Unal ve Diinya Bagkanlarimiz Hiilya Aslantas ve Salih Cene,
Skal International Onur Uyesi George Kiidyan, Skél International 9.
Bolge Direktorii Deniz Anapa, USDF Yonetim Kurulu Uyesi Ayse
Onen, USDF Ge¢mis Donem Bagkani1 Orhon Atamerig, S.I. Marmara
Kuliibii Bagkan1 Mete Ozmeng, ve S.1. Troy Kuliibii Bagkan1 Dilek
Mildon'u agirlamaktan onur duyduk.

70 yildir turizmin birlestirici giiciine inanan Skal International Istanbul
kuliibii olarak, dostluklarimizi ve sektoriimiizii birlikte biiyiitmeye
devam edecegiz.

Sponsorlarimiz Hilton Istanbul Bosphorus Otel'e, Kuzubag, Visions,
Event House ve Izzet & Yakar Music Co. Firmalarina desteklerinden
dolay1 tesekkiir ediyoruz.

Nice 70 yillara!
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Skal International Istanbul Club
Celebrates its 70th Anniversary

Seventy years! An extraordinary milestone!
Seven decades of friendship, solidarity and passion for tourism!

We celebrated the 70th anniversary of Skal International
Istanbul Club with immense pride and joy at Hilton Istanbul
Bosphorus, one of Istanbul's landmark hotels, which is itself
celebrating its 71st anniversary this year.

Our President, Mustafa Devrim Yal¢in, proudly reflected on the
club's remarkable 70-year journey of achievement, friendship
and solidarity since its foundation in 1956.

Paying tribute to our founders, he recalled the club's pioneering
contributions to the global Skal movement through initiatives
such as “Skalite” and “Young Skal”, the Skal World Congress
hosted by our club, and its recognition as “Club of the Year
Worldwide”. He emphasised that Skél International Istanbul
Club remains one of the most established and prestigious clubs
within the global Skal family.

Our Past Presidents George Kiidyan, Hiilya Aslantas, Sadettin
Biilbiil, Deniz Anapa, Ayse Onen and Can Arnel, together with
Trudi Ozkok, wife of our late President Somer Ozkok, and
Ceylan Piringcioglu, son of our founding member Fethi
Piringcioglu, took us on an extraordinary journey through the
club's 70-year history.

Through their personal memories and valuable reflections, these
distinguished individuals, whose dedication, vision and
leadership have helped shape our club over the decades,
brought its rich history vividly to life. Their speeches, at times
deeply moving, rekindled the true spirit of Skal and added
special meaning to our anniversary celebration.

A video message from Skal International World President
Andres Hayes, along with messages from Vice President NSN
Mohan and USDF President Emre Gezgin, were also shared
with the guests.

Hosted by Hilton Tiirkiye Regional Director Todori Kalamaris,
the anniversary celebration attracted an impressive turnout. We
were honoured to welcome the following distinguished guests;
Mehmet Siiliin — Deputy Governor of Istanbul, Harun Tedik —
Project Manager, Istanbul Tourism Platform, Yagmur Ozcan —
Business Development Officer, Istanbul Tourism Platform,
Associate Professor Ahmet Usakli — Department of Tourism,
Bogarzici University, Hasan Eker — Vice President of TURSAB
and Past President of S.1. Bursa Club, Tiilay Salihoglu —
TURSAB Board Member, Meltem Tepeler — President of TUED,
Cantekin Temizel and Janet Cakir — Past Presidents of SITE
Tiirkiye Chapter, Merve Babaoglu — Board Member of SITE
Tiirkiye Chapter, Balcan Oguz — MPI Board Member, Seyhan
Ayel — Past President of MPI, Deniz Dikkaya — General
Manager of ICEC and Producer of the “Turizm Kafast”
programme on Kafa Radyo, Riza Ozis — Editor-in-Chief of
Nisantast Postast, Yilmaz Parlar — Coordinator of NET News
Agency, Selin Daglaroglu — Manager of Hoteliers Lounge,
Hatice Unal — Editor-in-Chief of Hotel & Restaurant Magazine,
Hiilya Aslantas and Salih Cene — Past Skal International World
Presidents, George Kiidyan — Honorary Member of Skal
International, Deniz Anapa — Skal International Region 9
Director, Ayse Onen — USDF Board Member, Orhon Atameric —
Past President of USDF, Mete Ozmeng¢ — President of S.I.
Marmara Club, and Dilek Mildon — President of S.1. Troy Club.

As Skal International Istanbul Club, an organisation that has
believed in the unifying power of tourism for 70 years, we
remain committed to strengthening our friendships and working
together to advance our industry.

We extend our sincere gratitude to our sponsors, Hilton Istanbul
Bosphorus Hotel, Kuzubag, Visions, Event House and Izzet &
Yakar Music Co., for their generous support.

Here's to many more decades of friendship, solidarity and
success!




BILKENT OTEL VE
KONFERANS

MERKEZI'NDE TOPLANTI

Nisan 2026 yemekli
toplantimiz1 Bilkent Otel ve
Konferans Merkezinde
Yoénetim Kurulu Uyemiz Dr.
Eda Giirel'in muhtesem
sunumuyla gerceklestirdik.
Nazik ev sahipliginden dolay1
Bilkent Otel Genel Mudiirti
Sinem Dinlenmez ve degerli
otel ekibine tesekkiir ederiz.

Meeting at Bilkent Hotel and Conference Centre

We held our April 2026 dinner meeting at Bilkent Hotel and
Conference Centre, featuring an outstanding presentation by our
Board Member, Dr Eda Giirel. We would like to extend our
sincere thanks to Bilkent Hotel General Manager Sinem
Dinlenmez and her dedicated team for their gracious hospitality.
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THE GREEN PARK HOTEL'DE

YOI.ING SKAL

The Green Park Hotel'de bir araya geldigimiz Mayis 2026
yemekli toplantimizi yeni tiyelerimizin ve Young Skal
kardeslerimizin yemin torenleriyle gerceklestirdik. The Green
Park Hotel Genel Miidiirti Nurettin Mutlugiin ve otelin
birbirinden degerli elemanlarina tesekkiir ederiz.
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Young Skal Induction Ceremony at
The Green Park Hotel

Our May 2026 dinner meeting took place at The Green Park
Hotel, where we welcomed our new members and Young Skal
colleagues with a special induction and oath-taking ceremony.
We would like to express our heartfelt appreciation to The Green
Park Hotel General Manager Nurettin Mutlugiin and the entire
hotel team for their valuable contributions and warm hospitality.



LIMAK AMBASSADORE HOTEL'DE
HAZIRAN 2026 TOPLANTIS)

Konuk konugmacilarimiz
Emekli Kidemli Albay Kadim
Ko¢ ve Cavit Colak'in
muhtesem sunumlari esliginde, A
Limak Ambassadore Hotel'de presentations by our guest
bulustugumuz Haziran 2026 : speakers, retired Senior Colonel
yemekli toplantimizi, yeni ) ) ) .Kadim Kog and .Cavit Colak: The
tiyelerimizin ve Young Skal kardeslerimizin yemin torenleriyle gathering also included induction a’jd oath-taking ceremonies
birlikte gergeklestirdik. Ev sahibimiz Limak Ambassadore Hotel for our new members and Young Skal colleagues. We extend our
Genel Miidiirii ayn1 zamanda S.I. Ankara kuliibii Bagkanimiz sincere thanks to our host, Tolga Kaan Corbaci, General

Our June 2026 dinner meeting
was held at Limak Ambassadore
Hotel, featuring outstanding

- 1 a1 N . Manager of Limak Ambassadore Hotel and President of S.1.
Tolga K b d li ekibine tesekkiir ederiz. 8
olga Kaan Corbaci ve degerli ekibine tesekkir ederiz Ankara Club, along with his dedicated team, for their warm

hospitality and valuable contributions.
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¢ R SKAL INTERNATIONAL iZMiR KULUBU
; 6 1966 — 2026
5. ® YIL FAALIYET RAPORU

e ——=g Skal International Izmir kuliibii, kurulusundan bu yana
g
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turizmin yalnizca profesyonel bir is sahasi degil, ayn1 zamanda
gliclt bir dayanisma platformu oldugunu gostermeye devam

ediyor. Kurumun 60. y1l coskusu; Subat ve Mart aylarindaki
kurumsal yenilenme stirecinin ardindan baharla birlikte
sektorel bulugsmalara, kiltiirel soylesilere ve keyifli sosyal
etkinliklere tasindi. Nisan-Haziran 2026 doneminde
gerceklestirilen ve one ¢ikan ti¢ etkinlik, kurumun turizmi

birlestiren giictinti bir kez daha goézler oniine serdi.

Skdl International Izmir Club 1966-2026
60th Anniversary Activity Report

Since its establishment, Skl International Izmir Club has
consistently demonstrated that tourism is not merely a
professional field but also a powerful platform for solidarity and
cooperation. The excitement surrounding the club's 60th
anniversary, following a period of organisational renewal in
February and March, carried into spring with industry
gatherings, cultural discussions and enjoyable social events.
Three standout events held between April and June 2026 once
again highlighted the unifying power of tourism.



KULTUREL MIRASIN
ISIGINDA BIR

SOYLESI

S.I. Izmir Kuliibii, 60. y1l programini sektorel bir kiiltiir
bulusmasiyla siirdiirdii. Sanathane Gosteri Sanatlart Merkezi
is birligiyle Konak’ta diizenlenen “Izmir Turizminin Gelisimi
ve Skal’m Rolii” s6ylesisi, halka agik ve {icretsiz olarak
gerceklestirildi.

Soylesinin konusmacilart S.I. Tirkiye (USDF) Baskan1 Emre
Gezgin ile S.I. Izmir Kuliibii Baskan1 ve Izmir Palas Otel
Genel Miidiirii Aydin Tokbas oldu. Izmir turizminin bugiinii
ve gelecegi, kiiltiirel mirasin sehir turizmine kattigi deger ve
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Skal’in sektordeki birlestirici rolii masaya yatirildi.

Yerel yonetim ve sivil toplum is birliginin 6ne ¢iktig1
bulusmaya Konak Belediyesi temsilcisi Niliifer Cinarimutlu
da katildi. S.I. Izmir Kuliibii; sehrin derin tarihsel kokleri ve
zengin kiiltiirel mirasiyla bolgenin turizm potansiyelini
kiiresel standartlara tasimay1 oncelikli vizyonu olarak paylasti
ve ortak projelere hazir oldugunu vurguladi.

S.I. Izmir Kuliibii, 60 y1llik kurumsal hafizasi ve genis

A Conversation Inspired by Cultural Heritage

S.I. Izmir Club continued its 60" anniversary programme with
a cultural gathering focusing on the tourism industry.
Organised in collaboration with Sanathane Performing Arts
Centre in Konak, the discussion entitled “The Development of
Tourism in Izmir and the Role of Skal” was held as a fiee
event open to the public.

The speakers were Emre Gezgin, President of S.1. Tiirkiye
(USDF), and Aydin Tokbas, President of S.1. Izmir Club and
General Manager of Izmir Palas Hotel. The discussion
explored the current state and future prospects of tourism in
Lzmir, the contribution of cultural heritage to urban tourism
and Skal's unifying role within the industry.

The gathering also highlighted the importance of cooperation
between local authorities and civil society organisations, with
Niliifer Cinarmmutlu, a representative of Konak Municipality,
among the participants. S.1. Izmir Club reaffirmed its
commitment to elevating the region's tourism potential to
international standards by drawing on the city's deep
historical roots and rich cultural heritage. The club also
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networking kabiliyetiyle Izmir turizmi i¢in 6nemli bir
bulugma noktas1 olmaya devam ediyor. Bahardan yaza
uzanan bu ti¢ etkinlik; mesleki dayanismayi, kiiltiirel
farkindalig1 ve sosyal birlikteligi ayn1 potada eriterek
kurumun gelecege doniik vizyonunu gii¢lendirdi.

Bu vizyonun en gii¢clii teminati ise geng profesyonellerle
kurulan bag. Kurumun en yeni Young Skal {iyesi Alara

Canpolat, koklu Skal gelenegini gelecege tasiyacak yeni
kusagin temsilcisi olarak izmir ailesindeki yerini aldi; bu

katilim, 60 yillik mirasin geng enerjiyle bulustugunun en
giizel isareti oldu.

emphasised its readiness to collaborate on joint projects in
pursuit of this vision.

With six decades of institutional experience and an extensive
professional network, S.1. Izmir Club continues to serve as an
important meeting point for Tzmir's tourism community. These
three events, spanning spring and early summer, brought
together professional solidarity, cultural awareness and
social engagement, further strengthening the club's forward-
looking vision.

One of the strongest foundations of this vision is the club's
connection with young professionals. Its newest Young Skal
member, Alara Canpolat, has joined the Izmir Skal family as
a representative of the next generation entrusted with
carrying the club's longstanding traditions into the future.
Her membership is a fitting symbol of how a proud 60-year
legacy continues to be revitalised by youthful energy.




YAZA “MERHABA”

SUMMER IS CALLING - HAPPY HOUR

S.I. izmir Kuliibii, 60. yilin1 kutlarken yaz sezonunu da
unutulmaz bir bulusmayla karsiladi. Hilton

Garden inn Garden’s Hill Teras’ta diizenlenen “Summer is
Calling — Happy Hour” etkinligi; glin batiminin

altin tonlari, korfezin serinligi ve zengin ikramlar esliginde
keyifli bir aksama sahne oldu.

Miizikal atmosferi Elektro Keman sanatgist Esra Inalci’nin
performanst ve DJ Batikan Dalkiling’in seti tamamladi;
performanslar Kare Sanat’in miizik sponsorlugunda gergeklesti.
Gece, turizm ve is diinyasinin 6nde gelen isimlerini ayni ¢ati
altinda bulusturdu.

Hilton Garden Inn izmir Bayrakli’nin sicak ev sahipligindeki
geceyi katilimlariyla onurlandiran konuklar

¢ USDF Baskan1 Emre Gezgin

* I Kiiltiir ve Turizm Mudiir Yardimeist Kerem Cevik

e TUROFED Baskan Yardimcisi, TGA Yonetim Kurulu Uyesi
ve ETIK Bagkan1 Mehmet Isler

 ETIK Baskan Yardimcisi Bilge Isler

e [ZSIAD Yonetim Kurulu Uyesi ve IZDENIZ Genel Miidiirii
Gokhan Marim

e TURSAB izmir BTK Yénetim Kurulu Uyesi Serkan Tamer
e USDF Denetleme Kurulu Baskan1 Ziilkif Mermut

e [zmir Otelciler Odas1 Baskani ibrahim Veral

e [zmir Rehberler Odas1 Bagkan Ayca Kesici

Geceye katilan Izmirli otel ve acente yoneticilerine, basin
mensuplarina ve tim kuliip tiyelerine tesekkiirlerimizle.

ETKINLIK SPONSORLARI

[zmir Palas Otel - TTI Izmir - Irmak Tagimacilik - Red&More
Events - Mies Global - GCG Hospitality Management - Kare
Sanat - Prime Travel
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Welcoming Summer:
Summer is Calling — Happy Hour

As part of its 60th anniversary celebrations, S.I. Izmir Club
welcomed the summer season with another unforgettable
gathering. Held at the Garden's Hill Terrace of Hilton Garden
Inn, the “Summer is Calling — Happy Hour” event offered a

delightful evening against the golden hues of sunset, the

refreshing breeze from the Gulf of Izmir and an enticing
selection of refreshments.

The evening's musical atmosphere was enhanced by an electric
violin performance by Esra Inalct and a DJ set by Batikan
Dalkiling, with musical sponsorship provided by Kare Sanat.
The event brought together prominent figures from the tourism
industry and business community under one roof.

The distinguished guests who honoured the evening with their
presence, hosted with warm hospitality by Hilton Garden Inn
Lzmir Bayrakli, included:

* Emre Gezgin — President of USDF

* Kerem Cevik — Deputy Provincial Director of Culture and
Tourism

o Mehmet Isler — Vice President of TUROFED, Board Member
of TGA and President of ETIK

* Bilge Isler — Vice President of ETIK

 Gokhan Marim — Board Member of IZSIAD and General
Manager of [ZDENIZ

e Serkan Tamer — Board Member of TURSAB Izmir Regional
Representative Board (BTK)

e Ziilkiif Mermut — Chairman of the USDF Supervisory Board
e [brahim Veral — President of the Izmir Hoteliers Chamber

e Ayca Kesici — President of the [zmir Chamber of Tourist
Guides

We extend our sincere thanks to the hotel and travel agency
executives from Izmir, members of the press and all club
members who joined us for this special evening.

Event Sponsors
Lzmir Palas Hotel - TTI Izmir - Irmak Tasimacilik - Red&More

Events - Mies Global - GCG Hospitality Management - Kare
Sanat - Prime Travel

TURIZM HAFTASINDA
BIRLIK VE DAYANISMA

Skal International Izmir kuliibii, 60. y1l coskusunu Turizm
Haftas1 vesilesiyle Crowne Plaza izmir’de diizenlenen
bulusmayla taglandirdi. Sektoriin degerli temsilcilerini bir araya
getiren gece, birlikteligin, dayanigmanin ve dostlugun 6n planda
oldugu 6zel bir aksama sahne oldu.

Gecenin en anlamli an1, kurumun biiytiyen liye agina katilan yeni
iye Makbule Beyeng’in rozet takdim toreni oldu. Rozeti, gecmis
donem federasyon (USDF) ve S.I. Cukurova Kuliibii Bagkan
Can Aksit takti. Bu devir teslim niteligindeki jest, kuliipler arast
baglarin ve 60 yillik koklii gelenegin giiglii bir yansimasi olarak
katilimcilarin hafizasina kazindi.
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“Birlikteligin, dayanigmanin ve dostlugun én planda oldugu bu
ozel aksamda, turizmin birlestirici giiciinii bir kez daha
hissettik.”

Unity and Solidarity During
Tourism Week

Skal International Izmir Club marked its 60" anniversary with
a special gathering at Crowne Plaza Izmir during Tourism
Week. Bringing together distinguished representatives of the
tourism industry, the event was a memorable evening
celebrating unity, solidarity and friendship.

One of the most meaningful moments of the evening was the
pinning ceremony welcoming new member Makbule Beyeng
into the club's growing network. Her Skal pin was presented by
Can Aksit, former President of both the federation (USDF) and
S.1. Cukurova Club. This symbolic gesture, reflecting the
passing of a proud tradition from one generation to the next,
left a lasting impression on participants and served as a
powerful reminder of the bonds between clubs and their shared
60-year heritage.

“On this special evening, where unity, solidarity and friendship
took centre stage, we once again experienced the unifying
power of tourism.”
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""Doing Business Among Friends' yalnizca bir slogan degil, Bursa'da
lic giin boyunca birlikte yasadiginmiz unutulmaz bir deneyime doniistii.

USDF 2026 Mali Genel Kurulu, S.I. Bursa Kuliibiiniin kusursuz
o . Friendship Triumphs in Bursa
Ev sahipliginde gerceklestirildi

“Doing Business Among Friends” was more than just a
slogan. In Bursa, it became an unforgettable experience that

"Doing Business Among Friends" yalmzca bir slogan degil, we shared over three remarkable days.
Bursa'da ii¢ giin boyunca birlikte yasadigimiz unutulmaz bir
deneyime doniistii. USDF 2026 Financial General Assembly Held with Flawless

Hospitality by S.1. Bursa Club

8-10 Mayis 2026 tarihleri arasinda gerceklestirilen Uluslararasi “Doing quiness Among Friends” was i than just a slogan.
SKAL Dernekleri Federasyonu (USDF) Mali Genel Kurulu, S.1. In Bursa, it became an unforgettable experience that we shared
ey o over three remarkable days.

Bursa Kuliibii'niin ev sahipliginde, katilimcilarin uzun yillar

hafizalarinda yer edecek drnek bir organizasyon olarak The Financial General Assembly of the International Skdal

tamamlandi. Associations Federation (USDF), held from 8 to 10 May 2026
and hosted by S.1. Bursa Club, concluded as an exemplary event
that will remain in the memories of participants for many years

Tiirkiye'nin dort bir yanindan gelen SKAL Baskanlari, yonetim fo come.

kurulu tiyeleri ve turizm profesyonelleri, lig gin boyunca Skal Presidents, board members and tourism professionals from

yalnizea resmi giindem maddelerini goriismek icin degil; across Tiirkiye came together over three days, not merely to

dostluklarini pekistirmek, yeni fikirler tiretmek ve Bursa'nin discuss official agenda items, but also to strengthen friendships,

degerlerini birlikte kesfetmek i¢in bir araya geldi. exchange new ideas and discover the many treasures Bursa has
to offer.

The event once again demonstrated that Bursa is not only a
prominent tourism destination but also a city with the
experience, infrastructure and hospitality required to host
ev sahipligi yapabilecek deneyime, altyapiya ve international events of this calibre.

misafirperverlige sahip oldugunu bir kez daha gosterdi.
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Bu organizasyon, Bursa'nin yalnizca gii¢lii bir turizm
destinasyonu degil; ayn1 zamanda uluslararasi organizasyonlara



BURSA'NIN DEGERLERI MiSAFIRLERLE BULUSTU

]

TELEFERIK .

S.1. Bursa Kuliibii, organizasyon boyunca misafirlerine yalnizca
bir genel kurul program1 sunmadi.

Onlara Bursa'y1 yasatt.

Program kapsaminda konuklarimiz, Bursa'nin simgesi haline
gelen Iskender Kebabr ile agirland.

Ardindan Bursa Teleferik is birligiyle gerceklestirilen Uludag
gezisi, misafirlerimize sehrimizin dogal gtizelliklerini farkli bir
perspektiften tanima firsati sundu.

Teleferikle yapilan yolculuk boyunca olugan samimi sohbetler, |
SKAL dostlugunun en giizel karelerini olusturdu. Guests Discover the Best of Bursa

Program daha sonra Marriott Ceylan Splendor Autograph

. . T) , S.I. B i
Collection Hotel'de verilen kahve molasiyla devam etti. hroughout the event, S.I. Bursa Club offered its guests far more

than a General Assembly programme.
Giiniin finali ise Movenpick Hotel Bursa'da gergeklestirilen

Gala Gecesi oldu. We gave them the opportunity to truly experience Bursa.

Sikligin, zarafetin ve dostlugun ayni salonda bulustugu gala As part of the programme, our guests were treated to Iskender
Kebab, one of Bursa's most iconic culinary specialities.

gecesi, organizasyonun unutulmaz anlarindan biri olarak
hafizalarda yer aldu.

This was followed by an excursion to Uludag, organised in
collaboration with Bursa Teleferik, offering our guests an
opportunity to admire the natural beauty of our city from a
different perspective.

The warm and lively conversations shared during the cable car
Jjourney captured some of the most memorable moments of Skal
friendship.

The programme then continued with a coffee break at Marriott
Ceylan Splendor Autograph Collection Hotel.

The day culminated in a spectacular Gala Evening at Movenpick
Hotel Bursa.

Bringing together style, elegance and friendship under one roof,
the gala became one of the most unforgettable highlights of the
entire event.




BASARININ ARKASINDA
BUYUK BIR EKIP RUHU VARDI

% SKAL
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Bdoylesine kapsamli bir organizasyon, yalnizca iyi bir planlama ile degil; ayn1 zamanda ortak akil, giiclii ekip ¢alismasi ve fedakarlikla

miimkiin olabilir.

Organizasyonun her asamasinda 6zveriyle ¢alisan
S.1.Bursa Kuliibii Yoénetim Kurulu, goniilla
tiyelerimiz, sponsorlarimiz ve destek veren tiim
kurumlarimiz, bu basarinin gergek mimarlari
oldular.

Basta Ramada by Wyndham Bursa Cekirge
Thermal & Spa olmak iizere, Bursa Teleferik,
Marriott Ceylan Splendor Autograph
Collection Hotel, Movenpick Hotel Bursa ve
organizasyona katki sunan tiim sponsorlarimiz,
Bursa'nin misafirperverligini en giizel sekilde
yansittilar.

Kendilerine S.I. Bursa Kuliibii adina i¢ten
tesekkiirlerimizi sunuyoruz.

A Remarkable Team Spirit Behind the Success

An event of this scale requires more than careful planning. It Our sponsors and partners, particularly Ramada by

calls for a shared vision, strong teamwork and genuine Wyndham Bursa Cekirge Thermal & Spa, Bursa Teleferik,
dedication. Marriott Ceylan Splendor Autograph Collection Hotel and
The S.1. Bursa Club Board of Directors, our volunteer Mévenpick Hotel Bursa, along with everyone else who
members, sponsors and all the organisations that supported CO””’_ ’b”fed ’O.the event, showcased Bursa's renowned

us worked tirelessly at every stage of the event. They were the hospitality at its very best.

true architects of its success. On behalf of S.I. Bursa Club, we extend our heartfelt thanks

to each and every one of them.
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NANE
EN BUYUK BASARI:
YUZLERDEKI TEBESSUM

Bir organizasyonun basarisi yalnizca kusursuz planlanmasiyla

degil, katilimcilar tizerinde biraktig1 izlenimle 6l¢tiliir.

Genel kurulun ardindan iilkemizin farkli SKAL kuliiplerinden
gelen dostlarimizdan aldigimiz geri bildirimler bizleri son
derece mutlu etti.

Katilimeilar, organizasyonun sicakligini, Bursanin
misafirperverligini, programin akiciligini ve dostluk atmosferini
ozellikle vurguladilar.

Bu bulugma, yalnizca basarili bir genel kurul olarak degil;
SKAL dostlugunun en giiclii sekilde hissedildigi
organizasyonlardan biri olarak degerlendirildi.

Bizler i¢in en degerli 6diil ise ayrilirken herkesin yiiziinde
gordiigiimiiz tebessiim ve tekrar Bursa'da bulugma dilegiydi.

[ LE -

[ RAMAD A )

BASARILI BIR GENEL KURUL,
GUCLU BIR BIRLIKTELIK

Genel kurul oturumlari, Ramada by Wyndham Bursa Cekirge
Thermal & Spa ev sahipliginde gergeklestirildi.

USDF Bagkani Emre Gezgin'in baskanliginda yapilan
toplantilar; yiiksek katilim, yapict gériismeler ve alinan ortak
kararlarla federasyonun gelecegine yon verirken,
organizasyonun kusursuz planlamasi ve profesyonel yonetimi
tiim katilimcilar tarafindan takdirle karsilandi.

Ancak bu bulugmay1 6zel kilan yalnizca giindem maddeleri
degildi.
Toplanti salonlarinda baslayan dostluklar, yemek masalarinda,

teleferik kabinlerinde ve gala gecesinde ¢ok daha giiclii baglara
dontistii.

Ciinkii SKAL'n gergek giicii tam da burada yatiyordu...

Insanlar1 ayn1 masa etrafinda bulusturabilmekte.

The Greatest Achievement:
Smiles on Every Face

The success of an event is measured not only by how flawlessly
it is organised but also by the lasting impression it leaves on its
participants.

The feedback we received following the General Assembly from
our friends representing Skal clubs across Tiirkiye was
immensely gratifying.

Participants particularly praised the warmth of the event,
Bursa's hospitality, the seamless flow of the programme and the
genuine atmosphere of friendship throughout.

The gathering was regarded not simply as a highly successful
General Assembly, but as one of those special occasions when
the spirit of Skal friendship was felt most profoundly.

For us, however, the greatest reward was seeing the smiles on
everyone's faces as they departed, accompanied by their
heartfelt wishes to meet again in Bursa.

ULUSLARARAS
SKAL DERNEKLE
FEDERASYONLU

S
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A Successful General Assembly,
a Stronger Sense of Unity

The General Assembly sessions were hosted by Ramada by
Wyndham Bursa Cekirge Thermal & Spa.

Chaired by USDF President Emre Gezgin, the meetings helped
shape the federation's future through strong attendance,
constructive discussions and decisions reached collectively. The
event's meticulous planning and professional management also
earned widespread praise from participants.

Yet it was not merely the official agenda that made this
gathering so special.

Friendships forged in the meeting rooms grew into even
stronger bonds around dining tables, inside cable car cabins
and during the gala evening.

Because this is precisely where the true strength of Skdl lies...

In bringing people together around the same table.




Genel kurulun en anlamli béliimlerinden biri de Yeni Uye Kabul
Téreni oldu.

Torende, Bursa SKAL Kuliibii'niin yeni iiyesi Engin BALTA,
USDF Baskan1 Emre Gezgin tarafindan SKAL rozetiyle
onurlandirilarak ailemize resmen katildu.

S.1. Bursa Kuliibii adina kendilerine Gazi Mustafa Kemal
Atattirk Kabartma Plaketi takdim etmek ise benim i¢in ayr1 bir
gurur ve mutluluk kaynag: oldu.

Yeni tiyemizin aramiza katilmasi, yalnizca kuliibimiiziin
biiyiimesini degil; SKAL'in dostluk, giiven ve mesleki
dayanisma anlayisinin yeni nesillere aktarilmasini da
simgeleyen anlamli bir an olarak hafizalarda yer aldu.

GELECEGE BIRAKILAN
GUZEL BIR iZ

Bursa SKAL Kuliibii olarak hedefimiz, yalnmzca basarili bir
organizasyona ev sahipligi yapmak degildi.

Amacimiz, Bursa'nin uluslararasi turizm camiasindaki degerini
daha da goriiniir kilmak, SKAL dostlugunu giiglendirmek ve
"Doing Business Among Friends" felsefesini yasayan bir
deneyime doniistiirmekti.

Bugiin geriye doniip baktigimizda goriiyoruz ki, ti¢ giin boyunca
kurulan her dostluk, edilen her sohbet ve paylasilan her an1 bu
hedefe ulasmamizi sagladi.

Bursa artik yalnizca tarihi, dogasi ve gastronomisiyle degil;
SKAL ruhunu en giizel sekilde yasatan sehirlerden biri olarak da
anilacaktir.

Cinkii biz inantyoruz ki;
Turizm destinasyonlariyla biiyiir,
SKAL ise dostluklarla giiglenir.

[smail KURU
Bagkan
SKAL International Bursa
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The Skal Famtly Continues to Grow

One of the most meaningful moments of the General Assembly
was the New Member Induction Ceremony.

During the ceremony, Engin Balta, the newest member of Bursa
Skal Club, was formally welcomed into our family when USDF
President Emre Gezgin presented him with his Skal pin.

It was also a particular source of pride and joy for me to present
him with a commemorative relief plaque depicting Gazi Mustafa
Kemal Atatiirk on behalf of S.I. Bursa Club.

The induction of our newest member was a memorable occasion,
symbolising not only the continued growth of our club but also
the passing on of Skal's values of friendship, trust and
professional solidarity to future generations.

A Lasting Legacy for the Future

As Bursa Skal Club, our ambition was never simply to host a
successful event.

Our goal was to raise Bursa's profile within the international
tourism community, strengthen the bonds of Skal friendship and
transform the philosophy of “Doing Business Among Friends”
into a truly lived experience.

Looking back today, we can see that every friendship formed,
every conversation shared and every memory created over those
three days helped us achieve that goal.

From now on, Bursa will be remembered not only for its history,
natural beauty and gastronomy, but also as one of the cities that
most vividly embodies the true spirit of Skal.

Because we firmly believe that:

Tourism grows through its destinations,
while Skal grows stronger through friendship.

Ismail KURU
President
Skal International Bursa



KEMER'DE CRYSTAL DE LUXE
RESORT & SPA'DA AYLIK TOPLANTI

S.I. Antalya Kuliibii’ntin geleneksel aylik toplantisi, Crystal De
Luxe Resort & Spa ev sahipliginde Kemer’de gerceklestirildi.

Antalya turizm sektoriiniin 6nde gelen temsilcilerini bir araya
getiren toplantida; bolge turizminin mevcut durumu, sezon
beklentileri, stirdiiriilebilir turizm anlayisi ve sektoriin

gelecegine yonelik gelismeleri kapsamli sekilde degerlendirildi.

Savas’in etkisi, hasar tespiti ve alinacak 6nlemler, gelecege
ongori gibi temel konular islendi. Ozellikle ‘ortadogu yaniyor’
algisinin tiim bolgeyi olumsuz etkiledigi tizerine duruldu.

Ek olarak siirdiiriilebilirlik konusu her zaman ve zeminde
kendine yer bulmaya devam ediyor. ‘Stirdiiriilebilirlik
kacinilmaz gereksinim mi yoksa ticari bir silah m1’? Bu
sorunun ag¢ilimi yapildi.

Toplanti, S.I. Antalya Kuliibii Bagkani1 Erdogan Turan‘in agilis
konusmasiyla basladi. Konusmasinda sektor paydaslar

arasindaki is birliginin, dayanigmanin ve ortak vizyonun
onemine dikkat ceken Turan, Skal’in turizm profesyonellerini
bir araya getiren giiclii bir platform olmaya devam ettigini
vurguladi.

Program kapsaminda, diinya genelindeki Skal kultiplerinde
geleneksel olarak gergeklestirilen “Skal Toast” seremonisi de
tiyelerin katilimiyla gergeklestirildi. Seremoni, dostluk, birlik
ve mesleki dayanisma ruhunu bir kez daha pekistirdi.

Toplantinin ev sahipligini tistlenen Crystal De Luxe Resort &
Spa yo6netimine, basta Erhan Yakut olmak tizere gosterdikleri
sicak misafirperverlik ve katkilar1 i¢in tesekkiir edildi.

S.I. Antalya Kuliibii, diizenli olarak gergeklestirdigi aylik
bulusmalarla sektor temsilcilerini bir araya getirerek bilgi
paylasimini, is birligini ve stirdiirtilebilir turizm vizyonunu
giiclendirmeye devam ediyor.




BSKAL An7ava

INTERMAHDHAL

Connecting TnLJrlsr'r

The traditional monthly meeting of S.I. Antalya Club was held in
Kemer, hosted by Crystal De Luxe Resort & Spa.

Bringing together leading representatives of Antalya s tourism
industry, the meeting provided an opportunity for an in-depth
assessment of the current state of regional tourism, expectations
for the season, approaches to sustainable tourism, and

developments shaping the future of the industry.

Key topics included the impact of the war, assessments of the

damage caused, measures to mitigate its effects, and forecasts for

the future. Particular emphasis was placed on how the
perception that “the Middle East is on fire” is negatively
affecting the entire region.

Sustainability, meanwhile, continues to feature prominently in
discussions across the industry. Participants explored the
question: “Is sustainability an unavoidable necessity or a
commercial weapon?”’ examining the different dimensions and

implications of this debate.

The meeting opened with an address by Erdogan Turan,
President of S.I. Antalya Club. Highlighting the importance of
cooperation, solidarity, and a shared vision among industry
stakeholders, Turan emphasised that Skal continues to serve as a
powerful platform bringing tourism professionals together.

The programme also featured the traditional “Skal Toast”
ceremony, a longstanding custom observed by Skal clubs around
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the world. Attended by club members, the ceremony once again

reinforced the spirit of friendship, unity, and professional
solidarity.

Special thanks were extended to the management of Crystal De
Luxe Resort & Spa, particularly Erhan Yakut, for their warm
hospitality and valuable contributions to the event.

Through its regular monthly gatherings, S.I. Antalya Club
continues to bring industry representatives together, fostering
knowledge sharing, strengthening cooperation, and promoting a
shared vision for sustainable tourism.



SKALADIES'TEN SAGLIK VE HUKUKU BULUSTURAN BiLGILENDIRICi ETKINLIK

S.I. Antalya Kuliibii biinyesinde faaliyet gosteren SKALadies
Komitesi, Komite Lideri Nur Ugur organizasyonunda iiyelerine
yonelik saglik ve hukuk alaninda 6nemli bir bilgilendirme
etkinligi gerceklestirdi.

Programin ilk boliimiinde Eczaci Galip Can Cetin, “Yazin En Sik
Yapilan Saglik Hatalar1” baslikli sunumuyla sicak hava
kosullarinda dogru ilag kullanimi, giinesten korunma, sivi
tiiketimi ve yaz aylarinda sik karsilasilan saglik riskleri hakkinda
degerli bilgiler paylast1.

Giines her gecen giin daha tehlikeli oluyor. Koruyucu 6nlemler
alirken 6zellikle kozmetik kullanimina dikkat edilmeli.

Etkinligin ikinci bolimiinde ise Avukat Basak Burcu Kurt,
“Estetik Islemlerde Tiiketici ve Hasta Haklar1” konulu
sunumunda estetik uygulamalar 6ncesinde dikkat edilmesi
gereken hukuki siiregler, hasta haklari, bilgilendirilmis onam ve
tiiketicilerin yasal haklar1 hakkinda katilimcilart bilgilendirdi.

Tiiketici kendi haklarini ve ¢alistiklar: firmalarin
yiikiimliiliiklerini en dogru sekilde 6grenmeli. Iyi niyetin
istismar1 ve sonrasinda gelisen hukuki siireclere 151k tutuldu.
Peki en dogru bilgiye nereden ulasabilir ve olumsuzluk
esnasinda nerelere bagvurmalry1z?

Uyelerin ilgiyle takip ettigi etkinlik, saglik ve hukukun giinliik
yasamla kesisen 6nemli basliklarini ele alarak farkindalik
olusturdu. Soru-cevap boéliimiiyle interaktif sekilde tamamlanan
organizasyon, katilimcilardan bityiik begeni aldu.

SKALadies Komitesi, tiyelerinin kisisel ve mesleki gelisimlerine
katki saglayacak nitelikli etkinlikler diizenlemeye devam
edecektir.

SKALadies Hosts Informative
Event Bringing Together Health and Law

The SKALadies Committee, operating under the umbrella of S.I. Antalya
Club, organised an informative event for its members, bringing together
important topics in health and law. The event was coordinated by
Committee Leader Nur Ugur.

In the first part of the programme, pharmacist Galip Can Cetin
delivered a presentation entitled “The Most Common Health Mistakes
Made During Summer”, sharing valuable insights into the proper use of
medication in hot weather, sun protection, hydration, and common
health risks associated with the summer months.

With the sun posing increasingly serious health risks, particular
attention was drawn to the importance of preventive measures,
especially the careful selection and use of cosmetic products.

In the second part of the event, lawyer Basak Burcu Kurt gave a
presentation entitled “Consumer and Patient Rights in Cosmetic
Procedures”. She informed participants about the legal considerations
involved before undergoing aesthetic treatments, patient rights, informed
consent, and the legal protections available to consumers.

The presentation emphasised the importance of consumers fully
understanding their rights and the obligations of the companies
providing these services. It also shed light on cases involving the
exploitation of good faith and the legal proceedings that may follow.

The discussion addressed two particularly important questions: Where
can consumers obtain the most accurate and reliable information, and
which authorities should they turn to when problems arise?

The event, which attracted considerable interest from members, raised
awareness of important issues at the intersection of health, law, and
everyday life. Concluding with an interactive question-and-answer
session, the programme was highly appreciated by participants.

The SKALadies Committee will continue to organise high-quality events
designed to contribute to the personal and professional development of

its members.

SKALIFA
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S.I. MARMARIS KULUBU
ZINCIR DEGISIM TORENI
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Turizm profesyonellerini ayni ¢at1 altinda bulusturan S.I. Marmaris
Kuliibii, yeni dénem Bagkanlik ve Yonetim Kurulu’nun tyelerle ilk
bulusmasini, Zincir Degisim Toreni (ZDT), kokteyl ve gala

yemegini Marmaris'in essiz dogasi ve deniz manzarasi esliginde
yogun katilimla gerceklestirdi.

Samimi bir atmosferde gecen geceye turizm sektort temsilcileri ve
davetlilerin yani sira Marmaris'teki sivil toplum kuruluslarmin
temsilcileri de biiytik ilgi gosterdi. Marmaris Otelciler Birligi,
Marmaris Acenteciler Birligi, Marmaris Ticaret Odasi ve ¢esitli
meslek kuruluslarinin yoneticilerinin katilimiyla gergeklesen
gecede kuliibtin geleneksel zincir degisim toreni gergeklestirildi.
Torende, basarili ¢aligmalariyla kuliibe onemli katkilar saglayan
donem baskani Oznur Aydin, gérevini yeni donem baskani
Stileyman Yildiz'a devretti.

Duygusal anlarin yasandigi devir teslim sirasinda kuliibiin zinciri
ve bagkanlik gérevi Siileyman Yildiz'a teslim edilirken, yeni baskan
yaptig1 konusmada SKAL International'in dostluk, is birligi ve
stirdiirtilebilir turizm anlayisini daha da ileriye tagimak icin tiim
tiyelerle birlikte calisacaklarini ifade etti.

Kokteylin ardindan diizenlenen Gala Yemegi ile devam eden gece,
sektor temsilcileri ve sivil toplum kurulusu yoneticilerinin bir araya
geldigi sicak sohbetlerle sona erdi.

Bizlerde SKAL Life ailesi olarak Yeni Bagkan ve Y6netim
Kurulunu tebrik ediyor basarilar diliyoruz.

S.1. Marmaris Club Chain of Office
Handover Ceremony

Bringing tourism professionals together under one roof, S.I. Marmaris
Club marked the first gathering of its newly elected President and
Board of Directors with club members through a Chain of Office
Handover Ceremony, followed by a cocktail reception and gala dinner.
The event attracted an impressive turnout against the backdrop of

Marmaris's stunning natural scenery and breathtaking sea views.

Held in a warm and welcoming atmosphere, the evening attracted
considerable interest from tourism industry representatives, invited
guests and members of civil society organisations in Marmaris. The
traditional handover ceremony was attended by executives from the
Marmaris Hoteliers Association, Marmaris Travel Agencies
Association, Marmaris Chamber of Commerce and various

professional organisations.

During the ceremony, outgoing President Oznur Aydin, who had made
significant contributions to the club through her successful leadership
and dedicated efforts, officially handed over her responsibilities to

incoming President Siileyman Yildiz.

The handover was marked by emotional moments as the club's
ceremonial chain of office and presidential responsibilities were
Jormally entrusted to Siileyman Yildiz. In his inaugural address, the
new President expressed his commitment to working closely with all
members to further advance the values of friendship, cooperation and

sustainable tourism championed by Skal International.

Following the cocktail reception, the evening continued with a gala
dinner; providing an opportunity for tourism professionals and
representatives of civil society organisations to come together,

exchange ideas and enjoy warm, friendly conversations.

As the Skal Life family, we extend our heartfelt congratulations to the

new President and Board of Directors and wish them every success in
their term of office.




Skal ve GETOB Is Birligiyle
Cocuklara Turizm Deneyimi

il

Skal ve GETOB is birligi
kapsaminda, Sevgi Evi’nden davet edilen 20 ¢ocuk,
o6gretmenleriyle birlikte temmuz ayinda Dalya Resort Aqua & Spa
Otel’de iki giin boyunca misafir edildi.

Program siiresince pizza, kurabiye ve kokteyl atolyelerine katilan

cocuklar, ¢esitli sosyal etkinliklerde yer alarak keyifli vakit gegirdi.

Otel misafirleriyle bir araya gelme ve kaynasma firsati da bulan
cocuklar, hem eglendi hem de farkli deneyimler kazanma imkan
buldu.

iki giinliik programin sonunda, otelden ayrilmadan énce ¢ocuklara
otel Genel Koordinatorii ve Skal Marmaris Bagkani Siileyman
Yildiz tarafindan hatira olarak “Gelecegin Turizmcisi” sertifikasi
takdim edildi.

Children Experience Tourism Through
Skdl and GETOB Collaboration

As part of a joint initiative by Skal and GETOB (South Aegean
Touristic Hoteliers and Operators Association), 20 children
from “Sevgi Evi”, accompanied by their teachers, were hosted
at Dalya Resort Aqua & Spa Hotel for a two-day stay in July.
Throughout the programme, the children participated in pizza-
making, cookie-baking, and cocktail-making workshops, as well
as a variety of social activities. They also had the opportunity
to interact and socialize with hotel guests, enjoying themselves
while gaining new experiences.

At the end of the two-day programme, the children were
presented with “Future Tourism Professional” certificates as a
keepsake by Siileyman Yildiz, General Coordinator of the hotel

and President of Skal Marmaris, before their departure.

KIRKINCA HOUSES

Traditional Stays & Local Flavors

«» Stone Mountain Lodges
E % Local Cuisine & Restaurant

KIRKINCA HOUSES & ARSIPEL RESTAURANT
Historic Village Houses * Stone Mountain Lodges » Local Cuisine

A Timeless Escape In Sirince

Welcome to Kirkmca Houses. where authentic Acpean heritage meels serenc
nature. Located in the world-famous historic village of Sirince. we offer two
distinet living experiences paired with authentic local gasironomy.

« Historic Village Houses; Step inside beautifully restored 19th-century
Greek houses right in the village center. Featuring traditionnl wooden
craftsmanship, courtvard gardens; and historic Charm.

« Stone Mountmin Lodges; Just outside the village, discover peaceful stone
houses built with trudional archileciure. A quiel sanciuary surrounded
by wlive groves, mouniain views, and pure nature,

= Authentic Local Restaurani: Savor genuine Aegean flavors. daily local
mezes, fresh regional ingredients, and homemiade recipes served ina
warm, historie smbiance,

Info & Reservation
+90 232 898 31 33 | +90 538 206 22 27

( Find Your Way
Scan the QR codes below Lo get instant directions to our losptlomns:
L4 [ »
Village Mountain Village
Hotel Lodges Hestaurant




2
fi

o
e . oot e PN s
r - -

— =

S.I. Kusadas1 Kuliibii Y6netim Kurulu olarak Kaymakamimiz
[brahim KEKLIK’i makaminda ziyaret ettik. Ziyaret siirecinde
Kaymakamimiz ile istisarelerde bulunduk ve kuliiplerimizin
logolarimin yer aldig1 Kongre tig6rtimiizii takdim ettik.

Prof. Dr. Osman Eralp COLAKOGLU, Prof. Dr. Ulker
COLAKOGLU ve Dog. Dr. Ulker CAN’1n editérliigiinii tistlendigi
“Turizmde Yonetisim” adli kitapta boliim yazari olarak katki sunan
As Bagkanimiz Av. Murat Uslu ve Sekreterimiz Doktorant Ceyda
Isik’1n yer aldig1 kitap hediye edilmistir.
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Visit to the District Governor of Kusadasi

As the Board of Directors of S.1. Kusadasi Club, we paid an
official visit to District Governor Ibrahim Keklik at his office.
During the visit, we held constructive discussions with the
District Governor and presented him with a commemorative
congress T-shirt featuring the logos of our clubs.

We also presented him with a copy of the book “Governance in
Tourism”, edited by Prof. Dr Osman Eralp Colakoglu, Prof. Dr
Ulker Colakoglu and Assoc. Prof. Dr Ulker Can. The book
features chapter contributions by our Vice President, lawyer
Murat Uslu, and our Secretary, doctoral researcher Ceyda Isik.




P I AN ﬂ AK“ S'" KH AN E ) n E Spring Gathering at Piano Akustikhane

On 16 April 2026, we came together with our Skal friends and

B A H A R B u lu M A s I prospective new members for a delightful Spring Gathering at
Piano Akustikhane, graciously hosted by our member Isil Giinay

16 Nisan 2026 tarihinde, tiyemiz Isil Giinay Ucargoniil tin nazik Ueargoniil

ev sahipliginde Piano Akustikhane’de diizenlenen Bahar

Bulusmasi’nda Skal dostlarimiz ve yeni tiye adaylarimiz ile bir Against the backdrop of nature coming back to life and the
araya geldik. refreshing energy of spring, this special gathering gave us the

Doganin canlandigi, baharin enerjisinin hissedildigi bu 6zel
bulusmada, hem mevcut {iyelerimizle bir arada olmanin
mutlulugunu yasadik hem de aramiza katilmaya hazirlanan yeni
tiye adaylarimizla tanigsma ve kaynagma firsati bulduk. members preparing to join our club.
Keyifli sohbetlerin, giliclii networking baglantilarinin ve samimi
bir atmosferin hakim oldugu etkinlikte, Skal ruhunu bir kez daha
hep birlikte hissettik. Organizasyon boyunca birliktelik
duygusunu pekistiren bu giizel bulugsma, hem kuliibiimiiziin
dayanismasini giiclendirdi hem de gelecege yonelik yeni is again allowed us to experience the true spirit of Skal together.
birliklerine zemin hazirladi. Strengthening our sense of unity throughout the occasion, this
Katilim saglayan tiim Skal dostlarimiza ve 6zellikle ev sahipligi
icin Is1l Giinay Ucargoniil’e tesekkiir ederiz.

pleasure of reconnecting with our existing members while also
providing an opportunity to meet and get to know prospective

Filled with engaging conversations, valuable networking
opportunities and a warm, welcoming atmosphere, the event once

wonderful gathering not only reinforced solidarity within our
club but also laid the groundwork for new collaborations and
partnerships in the future.

We extend our sincere thanks to all our Skal friends who
attended, and especially to Isil Giinay Ugargoniil for her

gracious hospitality.

Visit To The Acting
Mayor of Kusadast

On 16 April 2026, we came together
with our Skal friends and prospective
new members for a delightful Spring
Gathering at Piano Akustikhane,
graciously hosted by our member Isil
Giinay Ucargoniil.

Against the backdrop of nature
coming back to life and the refreshing
energy of spring, this special
gathering gave us the pleasure of
reconnecting with our existing

S.I. Kusadasi Kuliibii Yoénetim Kurulu olarak Kusadasi Belediye Bagkan Vekili members while also providing an
Tahsin Demirtag’t makaminda ziyaret ettik. opportunity to meet and get to know
prospective members preparing to
Jjoin our club.

Gergeklestirilen nezaket ziyaretinde, kent turizmi ve is birligi olanaklarina dair
karsilikli degerlendirmelerde bulunuldu. Ziyaretin anisina Skal bayragimiz Baskan
Vekiline takdim edilerek, kuliibiimiiziin dostluk ve dayanisma mesaj1 iletildi.




Fethiye’nin marka doniisimiine katki sunmak amactyla yola
ciktik. Turizmde stirdiiriilebilir basari, yalnizca dogal ve
kltiirel zenginliklerle degil, bu degerleri nasil
anlamlandirdigimiz, nasil sundugumuz ve diinyaya nasil
anlattigimizla mimkiin. Fethiye; essiz kiyilari, Likya mirasi,
dogasi, gastronomisi ve yasam kiiltiiriiyle biiyiik bir
potansiyele sahip. Hedefimiz, bu potansiyeli ortak bir vizyon
etrafinda birlestirerek Fethiye’yi uluslararasi pazarlarda daha
gliclti, daha nitelikli ve 6zgiin bir destinasyon markas1 olarak
konumlandirmak. S.I. Fethiye Kuliibii biinyesinde olusturulan
komitelerle birlikte destinasyonumuzun mevcut algisini
degerlendiriyor, yerel degerlerimizi 6ne ¢ikarmay1 ve
Fethiye'nin gelecegine yon verecek bir marka yaklagimi
gelistirmeyi hedefliyoruz. “Elevated Turquoise”, Fethiye'nin
turkuazla 6zdeslesen dogal kimligini daha nitelikli, seckin ve
deneyim odakli bir turizm yaklasimiyla bulusturuyor. Giigli
bir destinasyon markasinin ortak bir hedef etrafinda bulusan
tiim paydaslarla olustuguna inantyoruz. Bu nedenle bu
doniistimii yalnizca bir iletisim calismasi olarak degil,
Fethiye'nin turizm gelecegine, yerel degerlerine ve
uluslararasi rekabet giiciine yapilan uzun vadeli bir yatirim
olarak goriiyoruz. Fethiye’deki tiim kanaat 6nderleri ve
paydaslarla birlikte ¢alisarak bu projenin hayata gecirilmesi
icin yogun caba sarf ediyoruz. Yonetim kurulumuz ve
komitelerimiz, aktif olarak ¢alisan arkadaslarimizla birlikte bu
vizyonu gercege doniistiirmek i¢in kararlilikla calistyoruz. ilk
adimlarini bugiinden attigimiz bu déntisiimiin
tamamlanmasinin orta vadeyi bulacagini 6ngoriiyoruz. Clinki
kalic1 bir destinasyon markasi olusturmak, ortak akil, giclii is
birligi ve stireklilik gerektiren bir yolculuktur.

S.1. Fethiye Kuliibii — Yerel degerlerden kiiresel vizyona,
birlikte daha gii¢lii bir Fethiye i¢in.
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From Local Values to a Global Vision

We have embarked on a journey to contribute to Fethiye's
transformation into a distinctive destination brand.
Sustainable success in tourism depends not only on
natural and cultural assets, but also on how we interpret
these values, how we present them, and how we
communicate their significance to the world. With its
breathtaking coastline, Lycian heritage, natural beauty,
gastronomy, and unique way of life, Fethiye holds
tremendous potential.

Our goal is to bring these strengths together under a
shared vision and position Fethiye as a stronger, more
sophisticated, and truly distinctive destination brand in
international markets.

Through the committees established within the S.1. Fethiye
Club, we are assessing the current perception of our
destination, identifying ways to highlight our local values,
and developing a branding strategy that will help shape
Fethiye's future. “Elevated Turquoise” brings together
Fethiye's natural identity, synonymous with its turquoise
waters, and a more refined, exclusive, and experience-
driven approach to tourism.

We believe that a strong destination brand is built through
the collective efforts of all stakeholders united around a
common goal. We therefore see this transformation not
merely as a communication campaign, but as a long-term
investment in Fethiye's tourism future, its local heritage,
and its international competitiveness. We are working
intensively with opinion leaders and stakeholders across
Fethiye to bring this project to life.

Our Board of Directors, committees, and actively involved
members are fully committed to turning this vision into
reality. We anticipate that this transformation, whose
foundations we are laying today, will take shape over the
medium term. After all, building a lasting destination
brand is a journey that requires a shared vision, strong
collaboration, and sustained commitment.

S.1. Fethiye Club — From Local Values to a Global Vision:
Together for a Stronger Fethiye.
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GREENPARK PENDIKTE
KURULUS YILDONUMU
KUTLAMALARI

S.I. Marmara kuliibii olarak Kuliibiimiiziin 18.y1l1 yildoniimiinii
11 Haziran 2026 da  GreenPark Pendikte kutladik.

Gecede S.I. Marmara Kuliibii Baskanimiz Mete Ozmeng,
geemis donem bagkanlarina isimlerine 6zel hazirlanmis

plaketlerini takdim ettiler.
Ebediyete intikal etmis kuliip tiyelerimiz Biilent Karamanoglu,

Nadir Kadakal, Hakan Kirhan ve ilkey Baner anildi.
Hep birlikte 18.y1l donmiimiize ait pastay1 kestigimiz ve canli

miizik esliginde devam eden geceye katilan S.1. Istanbul Kuliibii
Baskani Mustafa Devrim Yal¢in, USDF Yonetim Kurulu Uyesi
Ayse Onen ve S.I. Istanbul Kuliibii gegmis dénem baskani Selma

Tatar bizleri yanliz birakmayarak gecemize renk kattilar

kendilerine ¢ok tesekkiir ediyoruz.

Anniversary Celebrations at the Green Park Pendik

As S.I. Marmara Club, we celebrated our club's 18th anniversary
on 11 June 2026 at The Green Park Pendik.

During the evening, our Club President, Mete Ozmeng, presented
our Past Presidents with personalised commemorative plaques in
recognition of their valuable contributions and dedicated service
to the club.

We also paid tribute to our beloved members who have passed
away: Biilent Karamanoglu, Nadir Kadakal, Hakan Kirhan and
Ilkey Baner, honouring their memory and the lasting contributions
they made to our Skal family.

The celebrations continued with the cutting of our 18th
anniversary cake, followed by an enjoyable evening of live music.
We were particularly delighted to welcome Mustafa Devrim Yal¢in,
President of S.1. Istanbul Club, Ayse Onen, USDF Board Member,
and Selma Tatar, Past President of S.I. Istanbul Club. Their
presence added a special touch to our celebration, and we extend
our heartfelt thanks to them for joining us on this memorable
occasion.



== Boorum ur merkezinde

unutulmaz bir tatil
deneyims
Unforgettable holiday

experience in the center of

www.florahotelbodrum.com +90 252 319 4000



- |THE MIERLOT HOTELDE

S.1. Eskisehir Kuliibii Nisan ay1 olagan toplantis1 9 Nisan

tarihinde, The Merlot Hotel’de yapildi. Toplantinin ana giindemi
bu y1l gergeklestirilecek olan 50. Turizm Haftasi etkinlikleri oldu.
Acilis paneli, turizm 6grencileri ile yapilacak kortej, etik baslikli
paneller ve Yazilikaya gezi etkinliklerinin planlamasi oldu.

Uye Vedat Aydin’n yoneticiligini yaptig1 otel biinyesindeki
Harbiye Restaurant’ta sunulan Hatay usulii lezzetli yemeklerin
tadilmasryla da etkinlik tamamlandi.

LI T T
il T

AYVALIK

S.1. IDA AYVALIK
CHARTER TOREN

S.1. Bursa sponsorlugunda kurulan S.I. Ida Ayvalik Kultbti
yapilan charter toreni ile resmen faaliyetlerine basladi. Bagkan
Giircan Kosar’in davetiyle ger¢eklesen gecede S.I. Eskisehir
Kuliibi, baskan Hakki Gok ve USDF yonetim kurulu tiyesi Ufuk
Ozkaratay tarafindan temsil edildi.
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AYLIK OLAGAN TOPLANTI

AVVALIK KULiBD =

Regular Monthly Meeting at the Merlot Hotel

The April monthly meeting of S.1. Eskisehir Club was held at The
Merlot Hotel on 9 April. The main item on the agenda was the

programme of events planned for this year's 50th Tourism Week
celebrations. Discussions focused on organising the opening
panel, a parade featuring tourism students, panels addressing
ethical issues, and an excursion to Yazilikaya.

The meeting concluded with participants enjoying a selection of
delicious Hatay-style dishes served at Harbiye Restaurant,

located within the hotel and managed by club member Vedat
Aydn.

Charter Ceremony of S.1. Ida Ayvalik Club

1 Ida Ayvalik Club, established under the sponsorship of S.1.
Bursa Club, officially commenced its activities with a charter
ceremony. Held at the invitation of Club President Giircan
Kosar, the ceremony was attended by representatives of S.1.
Eskisehir Club, including President Hakki Gok and USDF Board
Member Ufuk Ozkaratay.



USDF MALI GENEL KURULU TOPLANTISI
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S.1. Bursa Kuliibii ev sahipliginde diizenlenen USDF Mali Genel
Kurul Toplantis1 08-10 Mayzis tarihleri arasinda yapildi. 09
Maysis tarihinde Ramada by Wyndham Bursa Cekirge Thermal &
Spa Otel’de mali genel kurul ile baslayan program, 6gle yemegi
sonrasi Teleferik ile Ululdag eteklerine ¢ikilmasi ile devam etti,

aksam ise gala yemegi Movenpick Hotel and Thermal Spa’da
gerceklesti.

S.I. Eskisehir Kuliibii, Mali Genel Kurulda bagkan ve delege
olarak Hakki Gok ve USDF yonetim kurulu tiyesi Ufuk
Ozkaratay tarafindan temsil edildi.
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ltnstdoocec Usdf Financial General Assembly

The USDF Financial General Assembly, hosted by S.1. Bursa
Club, took place from 8 to 10 May.

The programme began with the Financial General Assembly on
9 May at Ramada by Wyndham Bursa Cekirge Thermal & Spa
Hotel. Following lunch, participants enjoyed a cable car journey
to the foothills of Uludag, while the evening concluded with a
gala dinner at Movenpick Hotel and Thermal Spa.

S.1. Eskisehir Club was represented at the Financial General
Assembly by Club President and Delegate Hakki Gék and USDF
Board Member Ufuk Ozkaratay.
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15-22 Nisan tarihlerinde kutlanan Turizm Haftasi, etkinlikleri
oncesinde S.1. Eskisehir Kuliibii Yénetim Kurulu olarak 11
Kalttir ve Turizm Midiirlugi ile planlama goértismeleri yapildi
ve 5 etkinlikte paydaslik yapilmas: yoniinde karar alindu.
Toplantilarda oneri olarak sunulan faaliyetlerden ilki olan
kortej yiiriiyiisii, turizm 6grencilerinden ve bandodan olusan
kalabalik bir katilimei kitlesi ile senlik havasinda gergeklesti.
S.1. Eskisehir Kuliibii sponsorlugunda yaptirilan turizm
sloganlarindan olusan dovizler 6grenciler tarafindan tagindi.
Tarihi Odunpazar1 meydaninda baglayan kortej ytrtytsii sehrin
hareketli bolgelerinden gecerek sehir merkezinde yer alan Ulus
Anit1 Meydani’nda katilimcilara sunulan kiilltioba ekmekli
kanepeler ve dogal visne serbeti ikrami ile sona erdi.

Ayn1 giin saat 15:00'de Eskisehir Vali Yardimcisi ve protokoliin
katilimi ile 11 Kiiltiir ve Turizm Miidiirligii Seminer Salonu’nda
acilis paneli diizenlendi. Eskisehir Turizmine Yonelik Sektorel
Perspektifler konulu panel Do¢.Dr. Orhan Can Yilmazdogan
moderatorliigiinde gerceklestirilirken S.I. Eskisehir Kuliibii
baskan1 Hakki Gok, USDF yo6netim kurulu tiyesi Ufuk
Ozkaratay, Ayten Usta markasinin geng isletmecisi Alperen
Cetin konusmaci olarak katildilar.

19 Nisan Pazar giinii ise sehrin turizm 6grencileri ve
profesyonellerinin davetli olarak katildigi, bununla birlikte
Eskisehir Valisi’nin de katilmis oldugu Frig Vadisi yiiriiytis ve
barbekii programu 11 Kiiltiir ve Turizm Miidiirii Biilent Avnamak
ve ekibinin de katkilartyla gerceklestirildi. Etkinlikte yiyecek
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icecek sponsoru S.I. Eskisehir Kuliibii olurken, tiyelerden Emin
Sarper, Sevim Dogruoglu, Cem Ekin, Ufuk Ozkaratay ve Hakki
Gok’tun ¢aligmalari ile yapilan ikramlar etkinligin
katilimeilarma sunuldu.

19 Nisan Pazartesi giiniinde ise SKAL kardesligi sehrin
sintrlari bir kez daha ast1 ve S.I. Istanbul ve S.I. Ankara
kuliibiinden gelen dostlar ile 2 6nemli etkinlige imza atildi.
USDF 2025-2026 donemi i¢in motto olarak gelistirilen “etik”
konusu bu kez de Eskisehir’de ele alindi.

Tlk etkinlik Anadolu Universitesi, Eskisehir Meslek
Yiiksekokulu Adili Sadik Bahg¢e Seminer Salonu’nda, Yiyecek
& Tgecek Endiistrisinde Etik Paneli adiyla, Ogr. Gor. Nagehan
Sonmez G6k moderatorliigiinde yapildi. Panelistler Gilinnur
Diker (Unwto Etik Kurulu Uyesi, S.1. Istanbul Kuliibii Uyesi)
ve Sule Duru Ogiin (Kapadokya Universitesi Ogretim Uyesi ve
S.I. Ankara Kuliibii Uyesi) katilime1 ve dgrencileri sunum ve
konugmalari ile bilgilendirdiler.

Ikinci etkinlik ise, Anadolu Universitesi, Turizm Fakiiltesi,
Amfil’de, Isbirligi mi Catigma m1? Rehber ve Acenta
Iliskilerinde Etik Boyut Paneli basligiyla yapildi. Dr. Ogr. Gor.
Burak Diiz moderatérliigiinde yapilan panelde Giinnur Diker
(Unwto Etik Kurulu Uyesi, S.1. istanbul Kuliibii Uyesi) ve
Mustafa Devrim Yal¢in (S.1. Istanbul Kuliibii Baskani) sunum
ve konusmalarini yaptilar. Katilimci ve 6grencilerden gelen
sorular1 da cevaplayan panelistler Turizm Fakiiltesi 6grencileri
ile hatira fotografi da ¢ektirdi.



50th Tourism Week Celebrations

Ahead of Tourism Week, celebrated from 15 to 22 April, the
Board of Directors of S.1. Eskisehir Club held planning
meetings with the Provincial Directorate of Culture and
Tourism. As a result, the club agreed to participate as a
stakeholder in five events.

The first of the proposed activities, a festive parade, brought
together a large and enthusiastic crowd of tourism students
and marching band members. Students carried placards
featuring tourism-related slogans, produced with the
sponsorship of S.I. Eskisehir Club. Beginning in the historic
Odunpazart Square, the colourful procession made its way
through some of the city's liveliest streets before concluding at
Ulus Monument Square in the city centre. Participants were
treated to canapés made with Kiilltioba bread and naturally
prepared sour cherry sherbet.

Later that day, at 3:00 p.m., an opening panel was held in the
Seminar Hall of the Provincial Directorate of Culture and
Tourism, with the participation of the Deputy Governor of
Eskisehir and other protocol representatives. Entitled
“Sectoral Perspectives on Tourism in Eskisehir”, the panel
was moderated by Associate Professor Orhan Can
Yilmazdogan. Speakers included S.1. Eskisehir Club President
Hakki Gok, USDF Board Member Ufuk Ozkaratay, and
Alperen Cetin, a young entrepreneur representing the Ayten
Usta brand.

On Sunday, 19 April, a hiking and barbecue event was
organised in the Phrygian Valley, bringing together tourism
students and professionals from across the city. The Governor
of Eskisehir also attended the event, which was made possible
with the valuable contributions of Provincial Director of
Culture and Tourism Biilent Avnamak and his team. S.1.

Eskisehir Club sponsored the food and beverages, with

refreshments prepared and served to participants through the
dedicated efforts of club members Emin Sarper, Sevim
Dogruoglu, Cem Ekin, Ufuk Ozkaratay and Hakki Gok.

On Monday, 19 April, the spirit of Skal friendship once again
extended beyond the city's borders as friends from S.1.
Istanbul and S.I. Ankara Clubs joined their Eskisehir
counterparts for two significant events. The theme of
“Ethics”, adopted as the motto for the USDF's 2025-2026
term, took centre stage in Eskisehir on this occasion.

The first event, entitled “Ethics in the Food & Beverage
Industry”, was held at the Adili Sadik Bah¢e Seminar Hall of
Eskisehir Vocational School, Anadolu University. Moderated
by Lecturer Nagehan Sonmez Gok, the panel featured Giinnur
Diker, a member of the UNWTO Ethics Committee and S.1.
Istanbul Club, and Sule Duru Ogiin, a faculty member at
Cappadocia University and member of S.1. Ankara Club.
Through their presentations and discussions, the panellists
shared valuable insights with participants and students.

The second event took place in Lecture Hall 1 of Anadolu
University's Faculty of Tourism under the title “Cooperation
or Conflict? The Ethical Dimension of Relations Between
Tourist Guides and Travel Agencies.” Moderated by Lecturer
Dr Burak Diiz, the panel featured presentations by Giinnur
Diker, a member of the UNWTO Ethics Committee and S.1.
Istanbul Club, and Mustafa Devrim Yalcin, President of S.1I.
Istanbul Club. The panelists also answered questions from
participants and students, before posing for a commemorative
photograph with students from the Faculty of Tourism.
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We Welcomed The Hatay Civilisations Choir

Sometimes, a concert becomes the voice not only of music, but
also of hope. For us at Skal International Konya Club, the
evening we organised in support of Hatay carried precisely this
meaning. We came together to make a meaningful contribution,
to honour the memory of the suffering caused by the earthquake,
and to experience the power of solidarity.

HATRY MEDENiVETlER
KOROSU'NU AGIRLADIK

Bazen bir konser, yalnizca miizigin degil, umudun da sesi olur.
SKAL International Konya Kuliibii olarak Hatay'a destek olmak
amacityla diizenledigimiz bu gece, bizim i¢in de tam olarak boyle
bir anlam tasiyordu. Depremin ardindan yasanan acilart One of the most meaningful moments of the evening was
unutmadan, elimizden gelen katkiy1 sunabilmek ve dayanismanin  welcoming the Hatay Civilisations Choir to Konya. Bringing
giictinii birlikte hissedebilmek i¢in bir araya geldik. together different cultures and languages under one roof, the
Gecenin en anlamli anlarindan biri, Hatay Medeniyetler Korosunu choir offered far more than a musical performance. Through
Konya'da agirlamakti. Farkli kiiltiirleri ve dilleri ayni ¢ati altinda  their songs, they shared with us the collective memory and
bulusturan koro, seslendirdigi eserlerle yalnizca bir konser cultural heritage of Hatay, along with the unwavering
vermedi; Hatay'in hafizasini, kiiltiirtinii ve yasama tutunma determination of its people to rebuild their lives. Everyone in the
kararliligini da bizlerle paylasti. Salondaki herkes, miizigin bazen  audience was reminded once again that music can sometimes
sozciiklerin anlatamayacagi duygulari tagiyabildigine bir kez daha  convey emotions that words alone cannot express.
taniklik etti.

All proceeds from the concert were personally delivered to Hatay

Bu konserden elde edilen gelirin tamami Hatay'a destek amaciyla  fo support those affected by the earthquake. Yet the significance

bizzat ulastirildi. Ancak bu gecenin degeri, yalnizca saglanan
maddi katkiyla simirli degildi. Ayni salonda bulusan yiizlerce
insan, dayanismanin en anlamli halinin birlikte olmak, birbirini
unutmamak ve umudu paylasmak oldugunu gosterdi.

S.1. Konya kuliibii olarak, turizmin yalnizca sehirleri ve insanlari
bulusturan bir sektor degil, ayni zamanda toplumsal dayanismay1

giiclendiren 6nemli bir deger olduguna inantyoruz. Bu anlamli
gecede bizimle olan Hatay Medeniyetler Korosu'na, katki sunan
herkese ve salonu doldurarak bu dayanismaya ortak olan tiim
misafirlerimize goniilden tesekkiir ediyoruz. Bazi izler zamanla

hafifler, bazi baglar ise paylasilan acilar ve ortak umutlarla daha

da giiclenir. Bu konser de bizim i¢in, o baglardan biri olarak
hafizamizda yerini aldu.
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of the evening extended far beyond its financial contribution. The
hundreds of people gathered in the same hall demonstrated that
the truest expression of solidarity lies in standing together,
remembering one another and sharing hope.

At S.I. Konya Club, we believe that tourism is not merely an
industry that connects cities and people, but also a powerful
Jforce for strengthening social solidarity. We extend our heartfelt
gratitude to the Hatay Civilisations Choir for joining us on this
meaningful occasion, to everyone who contributed to the event,
and to all our guests who filled the venue and became part of this
collective expression of support. Some scars fade with time,

while certain bonds grow even stronger through shared sorrow
and collective hope. For us, this concert will remain a lasting
reminder of one such bond.
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S.I. TROY KULUBUNUN OLAGAN GENEL KURULU

S.1. Troy Kuliibii olarak, Yénetim Kurulu ve tiyelerimiz ile
birlikte kuliiblimiiziin gelecegini planlamak ve dostluk
baglarimizi tazelemek tizere, Olagan Genel Kurulu
toplantimizda bir araya geldik. Mevcut baskanimiz Askin
Degirmenci kuliibiimiizii daha ileriye tasima hedefi ile bir
sonraki donemde de gorev yapmak tizere Yo6netim Kurulu
listesiyle birlikte aday olmus ve oy birligi ile yeni donemimizde
de Baskanliga se¢ilmistir. Kendisine ve gorev yapan tiim
kardeslerimize bugiine kadar ki emekleri ve liderligi i¢in
tesekkiir ederken, yeni donemde de Skal geleneklerimizin devam
edecegi ve bu onurlu gorevi yerine getirecek Baskan ve Yo6netim
Kurulumuzun tiim kalbimizle yanlarinda olmaya devam
edecegiz. Tebrik ediyor ve basarilarinin daim olmasini
diliyoruz. Hayirlt ugurlu olsun.

Joyous Hidirellez Celebrations

As S.I. Troy Club, we celebrated this year's Hidirellez festival
with great enthusiasm, surrounded by our dear friends. Each

year, we strive to make this deeply meaningful and spiritually
uplifting tradition even more enjoyable than the last. May God
accept our prayers and celebrations, may their blessings reach
the souls of our departed elders, and may we be fortunate
enough to gather together again for next year's festivities.
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S.1. Troy Club Holds Ordinary General Assembly

As S.I. Troy Club, we came together with our Board of Directors
and members for our Ordinary General Assembly to plan the
Sfuture of our club and renew the bonds of friendship that unite
us. Our incumbent President, Askin Degirmenci, stood for re-
election alongside his proposed Board of Directors, determined
to take our club to even greater heights. He was unanimously re-

elected as President for the new term.
We extend our heartfelt thanks to him and all our fellow

members who have served the club for their dedication, hard
work and leadership over the years. As we enter this new
chapter, we remain fully committed to upholding our cherished
Skal traditions and wholeheartedly supporting our President
and Board of Directors as they undertake this honourable
responsibility. We congratulate them and wish them continued
success in all their endeavours. May the new term bring
prosperity and success to our club.

HIDIRELLEZ COSKUSU

S.I. Troy olarak, bu seneki Hidirellez bayramini dostlarimiz ile
birlikte coskulu kutlamalarla yasadik. Her yil bir 6ncekinden
daha keyifli yasamaya c¢alistigimiz bu olagantstii maneviyati
Mevlam kabul etsin, bityiiklerimizin ruhlarina degsin, senesine
nasip etsin.
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MANICI KASRI OTEL’INE ZIYARET
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S.I. Troy olarak, Yesilyurt’ta bulunan Manici Kasr1 Otel’ine,
Otel miidirt Funda Yalnizci1gi’n1 dernegimiz tiyeligine davet
etmek tizere keyifli bir ziyaret ger¢eklestirdik. Turizmde dostluk
dayanigma ve strdiirtlebilir is birligi anlayisini dnceleyen bu
degerli bulugsmada Skal ruhunu ve hedeflerimizi paylasma firsati
bulduk. Misafirperverlikleri ve samimi ev sahiplikleri igin
kendilerine tesekkiir ederiz. Turizmin geligimize katk1
saglayacak yeni dostluklarda bulusmak dilegi ile.

MARISOL BISTRO'DA
UYE KABUL TORENI

S.I. Troy Canakkale Kuliibii olarak, dernegimize tiyeligi

asamasinda dahi biiyiik katkilar saglayan, is paydaslhiginda
bulunan ve dostlugunu igtenlik ile bizlere hissettiren Avusturya
Konsoloslugu Iletisim Danigmani Ayse Altan'mn iiye kabul toreni,
tiyemiz Polat Kayik¢i'nin igletmesi Marisol Bistro'da
gergeklestirilmistir. Turizmin gelisimine katki saglayacak nice
yeni dostluklar ile bulugmak dilegi ile, hayirli ugurlu olsun.
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Visit To Manici Kasri Hotel

As S.1. Troy Club, we paid a delightful visit to Manici Kasrt
Hotel in Yesilyurt to invite the hotel's manager, Funda Yalnizcig,
to become a member of our association.

This valuable gathering, founded on the principles of friendship,
solidarity and sustainable cooperation in tourism, provided a
wonderful opportunity to share the spirit of Skal and discuss our
club's goals and aspirations. We extend our sincere thanks for
the warm welcome and genuine hospitality we received. We look
forward to building new friendships and partnerships that will
contribute to the continued development of tourism.

New Member Induction Ceremony At Marisol Bistro

As S.1. Troy Canakkale Club, we held an induction ceremony to
welcome Ayse Altan, Communications Advisor at the Austrian
Consulate, as our newest member.

Even before formally joining our association, Ayse Altan had
already made valuable contributions to our club, actively
collaborated with us as a professional partner and demonstrated
a genuine spirit of friendship. The ceremony took place at
Marisol Bistro, an establishment owned and operated by our
fellow member Polat Kayik¢i. We warmly welcome Ayse Altan
into the Skal family and look forward to forging many more
meaningful friendships that will contribute to the development of

tourism.

May her membership mark the beginning of a rewarding and
successful journey together.



S.I. Troy Canakkale Kultibii olarak, gectigimiz yi1l yasadigimiz
orman felaketi farkindalik temas1 kapsaminda gelistirilen Yangin
Romorku projesini hayata gecirdik ve teslim térenimizi kiymetli
dostlarimiz ile gergeklestirdik. Ortak duyarlilikta birlestigimiz,
Avusturya Konsoloslugu Kiiltiir Dairesi, Lions Canakkale
Kuluibii, Ted Koleji, Dardanos Cinarli Muhtarligi, Askin Art Otel
isbirligi ile orman yanginlarina tedbir amaclh ve kullanilmasina
ihtiya¢ olmamasi temennilerimiz ile, emsal niteligi tasiyan
projemizin teslim toreninde bizleri yalniz birakmayan Kurucu
Baskanimiz Dilek Mildon, S.I.Troy Kuliibii Baskanimiz ve
projenin yaraticist Askin Degirmenci ve esi Didem Degirmenci,
Orgun Celik ve S.I. Troy Kuliibii tiyelerimiz, Polat Kayiket, S.1.
Tiirkiye Direktorii Deniz Anapa, S.I. Istanbul Kuliibii Y énetim
Kurulu Uyeleri Berna Tuzlak, Biilent Tuzlak, S.I. Bodrum
Kuliibii Yonetim Kurulu Uyesi Afet Anapa, Avusturya
Konsoloslugu Iletisim Danigmani Ayse Altan, Avusturya Kiiltiir
Ofisi Miidiirti Silvia Neureiter, Lions Canakkale Kuliibii tiyesi
Oznur Benderlioglu,

USDF Yo6netim Kurulu Baskan1 Emre Gezgin, Cinarli Muhtari
Tahsin Tezoglu ve tiim Degerli Katilimcilarimiza tesekkiir
ederiz. ilham ve umut veren nice projeler ile birlikte adim atmak
ve Turizmin gelisimine katki saglayacak yeni dostluklarda
bulusmak dilegiyle.




Fire-Fighting Trailer Project

As S.I. Troy Canakkale Club, we successfully brought our Fire-
Fighting Trailer Project to life, an initiative developed to raise
awareness in response to the devastating forest fires we
experienced last year. We marked its completion with a handover
ceremony attended by our valued friends and supporters. The
project was made possible through a shared sense of
responsibility and close cooperation between the Cultural
Department of the Austrian Consulate, Lions Canakkale Club,
TED College, Dardanos Cinarli Neighbourhood Headman's
Office and Askin Art Hotel. Designed as a preventive measure
against forest fires, this pioneering initiative is intended to serve
as a model for similar projects in the future. While we hope that
the equipment will never need to be used, we believe that
preparedness and collective action are essential to protecting
our natural environment.

We would like to extend our heartfelt thanks to everyone who
Jjoined us for the handover ceremony and supported this
meaningful initiative, particularly. Dilek Mildon , Founding
President of S.1. Troy Club, Askin Degirmenci, President of S.1.
Troy Club and creator of the project, Didem Degirmenci, Wife of
Askin Degirmenci, Or¢un Celik , S.I. Troy Club member, Polat
Kayik¢i, S.1. Troy Club member, Deniz Anapa, Director of S.1.
Tiirkiye, Berna Tuzlak, Board Member of S.1. Istanbul Club,
Biilent Tuzlak Board Member of S.I. Istanbul Club, Afet Anapa —
Board Member of S.1. Bodrum Club, Ayse Altan,
Communications Advisor at the Austrian Consulate, Silvia
Neureiter, Director of the Austrian Cultural Office, Oznur
Benderlioglu, Member of Lions Canakkale Club, Emre Gezgin,
President of the USDF Board of Directors, and Tahsin Tezoglu,
Headman of Cinarli Neighbourhood.

We also extend our sincere gratitude to all our distinguished
guests and participants who honoured us with their presence. We
look forward to joining forces on many more inspiring projects
that bring hope to our communities, while continuing to build
new friendships and partnerships that contribute to the

development of tourism.
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TROIA BAG ROTASI

S.I. Troy Canakkale Klubii’miiziin
tiyesi Esra Talay’in bilyiik emekleri
ve 6zverili galismalariyla hayata
gecirilen “’Troia Wine

Route” Homeros un Izinde,
Topragmn Hafizasi temali, Troia Bag
Rotasi Istanbul Lansmaninda,
Turizm profesyonelleri ile
Canakkale dostlarini bir araya
getiren bu anlamli etkinligin
Canakkale turizminin gelisimine
onemli katkilar saglamasini temenni
ediyoruz, emegi gegen herkesi
gontilden kutluyoruz. Rotamiza ve
Canakkale turizmine hayirl ve
basarili bir gelecek diliyoruz.
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Troia Wine Route

The Istanbul launch of the Troia Wine Route, themed “In the
Footsteps of Homer: The Memory of the Land”, brought
together tourism professionals and friends of Canakkale for a
meaningful occasion. The project was brought to life through the
tremendous dedication, hard work and commitment of Esra
Talay, a member of our S.I. Troy Canakkale Club. We sincerely
hope that this initiative will make a significant contribution to
the development of tourism in Canakkale and wholeheartedly
congratulate everyone involved in making it a reality. We wish
the Troia Wine Route and Canakkale's tourism industry a
prosperous and successful future.
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TROYA MUZESI’NDE
CANAKKALE LANSMANI

Canakkale Launch at the Troy Museum

i The Canakkale launch of the Troia Wine Route, a project in

S.I. Troy Canakkale kuliibii tiyemiz Esra Talay’in paydasi which our S.1. Troy Canakkale Club member Esra Talay is a key
oldugu Troia Bag Rotasi’nin Canakkale lansmani Troya stakeholder, took place at the Troy Museum.

Miizesi’nde yapildi. Ardindan ise sarap tadimi i¢in Avec Otel’e Following the launch event, participants proceeded to Avec
gecildi. Troi bag rotasinin Kentimiz ve Tiirk Turizmi’ne hayirh Hotel for a wine-tasting session. We sincerely hope that the
olmasini diliyoruz. Troia Wine Route will bring lasting benefits to our city and to the

Turkish tourism industry as a whole, and wish the initiative

every success.



*Troia Bag Yolu Lansmani Gerceklesti:
Canakkale’nin Kadim Mirasi Diinya ile Buluguyor**

g TROIA
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29 Nisan 2026°da
Troya Miizesi ve Avec s
Hotel ev sahipliginde
gerceklestirilen Troia
Bag Yolu

lansmani, bélgenin
kiilttirel mirasini
bagcilik gelenegiyle 4 ; \
bulusturan yeni bir el =l o a ) ! "
destinasyon O [ . i ' .

projesini kamuoyuna
tanitti.

Canakkale yerel

}‘ .
yonetimi, protokolii ve ! - > 1 ' ;

is diinyasinin 6nde
gelen temsilcilerinin
yogun

katilimryla gerceklesen
lansmanda; Canakkale Belediye Bagkan1t Muharrem Erkek,
Bozcaada

Belediye Baskani Yahya Goztepe, Gelibolu Belediye Baskan
Yardimeisi Siileyman Burak Batir,

Canakkale 11 Kiiltiir ve Turizm Miidiirii Cagman Esirgemez,
Canakkale 1 Tarim ve Orman Miidiir

Yardimeisit Ahmet Kiling, Canakkale Onsekiz Mart
Universitesi Turizm Fakiiltesi Dekani Prof. Dr.

o Sefik Okan Mercan, Canakkale Onsekiz Mart Universitesi

- Ziraat Fakiiltesi Dekant Prof. Dr. Anil

Cay, Troya Miizesi Mudiirti Sinem Diizgoren ve Canakkale
Ticaret ve Sanayi Odas1 Yonetim

Kurulu Uyesi Ahmet Celik ve Turizm & Kultur Bakanligi
TGA Marmara Direktorii Sena Gozgii

basta olmak tizere ¢ok sayida sivil toplum kurulusu bagkani ve
yonetim kurulu tiyesi yer aldi.

=
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Canakkale Icin Bir Vefa Projesi!
Troia Bag Yolu; Canakkale ve ¢evresinin sahip oldugu ¢ok
katmanli tarihsel mirasi, bagcilik

kaltiirti ve yerel tretim degerleriyle birlikte ele alan biittinciil
bir destinasyon projesi olarak

hayata gecirildi.

Proje; Anadolu’nun kadim birikiminden beslenen, Troya ile
simgelesen ve Canakkale Zaferi ile

diinya tarihindeki yerini pekistiren bu cografyanin, kiiltiirel ve
ekonomik potansiyelini

stirdurtilebilir bir yaklagimla gelecege tasimay1 hedefliyor.
Troia Bag Yolu, yalnizca bir turizm rotasi degil; ayn1 zamanda
bolgenin hafizasini, tiretim

bilgisini ve kiiltiirel degerlerini gelecege tastyan bir kimlik ve
aktarim projesi olarak

konumlaniyor.

Gelibolu’dan Bozcaada’ya

Uzanan Bir Rota

Proje, bugiin itibariyla 6 kurucu ortakla yola ¢ikti. Rota;
Gelibolu’da Yikseltan Bagcilik ile

baslayarak, Eceabat’ta Asmadan ve Etruscan ile devam ediyor;
Canakkale merkezde Avec Hotel

ile konaklama deneyimi sunuyor ve Bozcaada’da Camlibag ve
Talay Bagcilik ile tamamlaniyor.

Yaklagik 120—150 kilometrelik bu hat, bolgenin bagcilik
kiiltirtinii, gastronomisini ve tarihsel

katmanlarini tek bir rota altinda birlestiriyor.

Bolgesel Kalkinma ve Uluslararasi Hedef

AEmApRA

L Hotel nimlivae

Lansman kapsaminda gergeklestirilen sunumlarda, projenin
yalnizca kiiltiirel degil; ayn

zamanda ekonomik bir deger yaratma potansiyeli de
vurgulandi. Troia Bag Yolu’nun:

* Bolgeye yeni bir turizm modeli kazandirmasi,

* Yerel iireticileri desteklemesi,

+ Istihdam ve ekonomik katki yaratmast,

* Ulusal ve uluslararasi 6l¢ekte giiclii bir destinasyon olarak
konumlanmasi

hedefleniyor.

Ayrica proje; 6zellikle uluslararasi iletisim, gastronomi turizmi
ve kiiratorli seyahat

deneyimleri araciliiyla Troas bolgesini yabanci ziyaretcilerle
bulusturmay1 amagcliyor.

“Bu Yolculuk Bir Baslangi¢”

Lansmanda s6z alan protokol tiyeleri ve tireticiler, projenin
Canakkale i¢in tasidigi degere

dikkat ¢cekerek, Troia Bag Yolu’nun bolgenin kiiltiirel mirasini
ekonomik degerle bulusturan

onemli bir girisim oldugunu vurguladi.

Troia Bag Yolu, ilerleyen donemde yeni tireticilerin ve turizm
paydaslarimin katilimiyla

bliylimeyi ve bolgenin en 6nemli kiiltiir ve gastronomi
rotalarindan biri haline gelmeyi

hedefliyor.

Troia Bag Yolu, gegmisten gelen bir mirasi; bugiiniin diliyle
yeniden kurarak Tiirkiye’den

diinyaya uzanan gii¢lii bir hikaye sunuyor.




The Troia Vine Route Launches: Canakkale’s
Ancient Heritage Meets The World

Held on April 29, 2026, under the hosting of Troya Museum and Avec
Hotel, the launch of the Troia Vine Route introduced to the public a new
destination project that brings together the region’s cultural heritage
and its long-established viticulture tradition.

The launch event attracted significant participation from leading
representatives of Canakkale s local administration, official protocol,
and business community. Among the distinguished attendees were
Canakkale Mayor Muharrem Erkek, Bozcaada Mayor Yahya Goztepe,
Deputy Mayor of Gelibolu Siileyman Burak Batir, Canakkale Provincial
Director of Culture and Tourism Cagman Esirgemez, Deputy Provincial
Director of Agriculture and Forestry Ahmet Kiling, Dean of the Faculty
of Tourism at Canakkale Onsekiz Mart University Prof. Dr. Sefik Okan
Mercan, Dean of the Faculty of Agriculture Prof. Dr. Anil Cay, Director
of the Troya Museum Sinem Diizgoren, Canakkale Chamber of
Commerce and Industry Board Member Ahmet Celik, and Ministry of
Culture and Tourism TGA Marmara Director Sena Gozgii, along with
numerous presidents and board members of non-governmental
organizations.

A Tribute Project For Canakkale

The Troia Vine Route was developed as a holistic destination project
that brings together the multi-layered historical heritage of Canakkale
and its surrounding region with viticulture culture and local production
values.

The project aims to carry into the future, through a sustainable
approach, the cultural and economic potential of this
geography—nourished by Anatolia’s ancient accumulation of
civilization, symbolized by Troy, and forever etched into world history
through the Gallipoli Campaign.

The Troia Vine Route is positioned not merely as a tourism itinerary,
but also as an identity and heritage transmission project that preserves
and carries forward the region’s collective memory, production
knowledge, and cultural values.
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A Route Extending From Gallipoli to Bozcaada

The project has initially launched with six founding partners. The
route begins in Gelibolu with Yiikseltan Winery, continues in Eceabat s R
with Asmadan and Etruscan, offers accommodation experiences :
through Avec Hotel in the center of Canakkale, and concludes in
Bozcaada with Camlibag and Talay Winery.

Stretching across an approximately 120—150-kilometer route, the
project unites the region s viticulture culture, gastronomy, and
historical layers under a single destination experience. Regional
Development and International Targets oriented presentations that
were delivered during the launch emphasized that the project
possesses not only cultural significance, but also strong economic
value creation potential. The Troia Vine Route aims to:

- Introduce a new tourism model to the region

- Support local producers

- Generate employment and economic contribution

- Position the region as a strong destination at both national and
international levels

Furthermore, through international communication strategies,
gastronomy tourism, and curated travel experiences, the project
seeks to connect the Troas region with international visitors and
global tourism markets.

“This Journey is Only the Beginning”

In their speeches during the launch ceremony, protocol members and
producers emphasized the importance of the project for Canakkale,
highlighting that the Troia Vine Route represents a significant
initiative that unites the region s cultural heritage with sustainable
economic value creation.

In the coming years, the Troia Vine Route aims to expand through the
participation of new producers and tourism stakeholders, ultimately
becoming one of the region’s most prominent cultural and
gastronomy routes.

By reinterpreting a heritage inherited from the past through the
language of today, the Troia Vine Route presents a powerful story
extending from Tiirkiye to the world.

srmfonn g TROLA

< TREIA

Aver Howel
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ULUSLARARASI AYVALIK iDA
SARDUNYA VE COMLEKCILIK FESTIVALI

Ege'nin en biiytileyici kiyilarindan biri, tarihin, doganin ve
kaltiirtin bulustugu essiz bir festivale ev sahipligi yapiyor.

S.I. IDA Ayvalik Kuliibii'ntin 6nciiligiinde diizenlenen
Uluslararas1 Ayvalik IDA Sardunya ve Comlekgilik Festivali,
22-25 Nisan 2027 tarihleri arasinda Ayvalik'in benzersiz
atmosferinde diinyanin dort bir yanindan gelecek ziyaretgileri
bulusturdu.

Kaz Daglari’nin (IDA) eteklerinde, maviyle yesilin bulustugu
bu 6zel cografyada gerceklesen festival; yalnizca bir kiiltiir
etkinligi degil, ayn1 zamanda bélgenin tarihini, yasam bigimini,
gastronomisini, sanatint ve slirdiiriilebilir turizm anlayigint
uluslararasi platforma tasiyacak 6nemli bir etkinlik.

Festival boyunca;

- Geleneksel ve cagdas ¢omlek sanatinin en seckin 6rnekleri,

- Sardunyanin simgeledigi Ayvalik sokak kiiltiirti,

- Yerel iireticiler ve el sanatlari,

- Gastronomi deneyimleri,

- Miizik ve Sanat gosterileri,

- Kiiltiirel rotalar ve Doga etkinlikleri,

- Uluslararasi dostluk ve Turizm bulugmalari

ziyaretgilere keyifli anlar yasatti.

Ayvalik'in tarihi tas sokaklari, essiz mimarisi, zeytin kiiltiirt,
masmavi denizi ve IDA'ni biiyiileyici dogasi; festival siiresince
sanat ve kiiltiirle biitiinleserek unutulmaz bir deneyime
dontisecektir.

Bu organizasyon, yalnizca Ayvalik'in degil, Kuzey Ege'nin
uluslararasi tanitimina katki saglayacak gii¢lii bir turizm
markasi olmay1 hedeflemektedir. Ayn1 zamanda farkli
iilkelerden gelen SKAL tiyeleri, turizm profesyonelleri,
sanatcilar ve ziyaretciler arasinda yeni is birliklerinin
kurulmasina da 6nemli bir zemin hazirlayacaktir.

"IDA'nin Renklerinde, Kiiltiiriin izinde" sloganiyla yola ¢ikan
festival; dostlugu, kiiltiirel paylasimi, stirdiriilebilir turizmi ve
yerel degerleri gelecege tasimay1 amaglamaktadir.

IDA Ayvalik SKAL Kuliibii olarak, diinyanin dort bir yanindaki
SKAL dostlarimizi ve tiim turizm profesyonellerini Ayvalik'ta
bu benzersiz atmosferi birlikte yasamaya davet ediyoruz.
Ayvalik sizi bekliyor...

IDA'nin renklerinde bulusmak dilegiyle.

IDA Ayvalik SKAL Kuliibii
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International Ayvalik IDA Geranium and Pottery Festival

One of the Aegean's most enchanting coastal destinations is set to host
a unique festival where history, nature and culture come together.

Organised under the leadership of S.I. IDA Ayvalik Club, the
International Ayvalik IDA Geranium and Pottery Festival, scheduled
Jor 22-25 April 2027, will bring together visitors from around the
world in the captivating setting of Ayvalik.

Set against the foothills of the Kaz Mountains (Mount IDA), where the
blue of the sea meets the green of nature, the festival is much more than
a cultural celebration. It is a major event designed to showcase the
region's history, way of life, gastronomy, artistic heritage and
commitment to sustainable tourism on the international stage.

Throughout the festival, visitors will have the opportunity to enjoy a
diverse programme featuring:

- Outstanding examples of traditional and contemporary pottery
- Ayvalik's distinctive street culture, symbolised by its colourful
geraniums

- Local producers and traditional handicrafts

- Gastronomic experiences celebrating regional flavours

- Music and artistic performances

- Cultural trails and nature-based activities

- International gatherings celebrating friendship and tourism

Ayvalik's historic cobbled streets, distinctive architecture, rich olive-
growing heritage and crystal-clear blue waters, together with the
breathtaking natural beauty of Mount IDA, will provide an
extraordinary backdrop for art and culture, creating an unforgettable
festival experience.

The festival aims to establish itself as a prominent tourism brand,
contributing to the international promotion not only of Ayvalik but also
of the entire Northern Aegean region. It will also provide a valuable
platform for fostering new partnerships and collaborations among Skal
members, tourism professionals, artists and visitors from different
countries.

Guided by the motto “In the Colours of IDA, Following the Footsteps
of Culture”, the festival seeks to celebrate friendship, encourage
cultural exchange, promote sustainable tourism and preserve local
heritage for future generations.

As IDA Ayvalik Skal Club, we warmly invite our fellow Skal members
from around the world, along with all tourism professionals, to join us
in Ayvalik and experience this extraordinary atmosphere together.

Ayvalik awaits you... ]
We look forward to coming together in the colours of IDA.

IDA Ayvalik Skél Club
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